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Foreword 

It is a pleasure to write the foreword to this Access and Audience Development report into 

museums and galleries. The report will be of interest to collecting institutions, touring and 

related organisations as well as government policy makers and program administrators. The 

report is particularly relevant for the museums and galleries sector given the increasing 

awareness of the one in five Australians with disability and the ageing population. 

For Arts Access Australia this report marks a beginning. As with any research that is the first of 

its kind it establishes the ground for what will follow. Since the project began there have also 

been many changes in the field of access and arts and disability. These changes include the 

launch of the National Arts and Disability Strategy, Disability (Access to Premises – Building) 

Standards and National Mental Health and Disability Employment Strategy all of which are 

linked through the current government’s Social Inclusion Agenda. 

While much has changed at the policy level there remains much to do to achieve practical 

changes for improving access to museums and galleries that will make a difference to the lives of 

people with disability and older Australians. Arts Access Australia will use this report to inform 

the strategies we hope to develop with museum and gallery stakeholders over the next 12 months 

and beyond.  

Arts Access Australia launched a new website in 2009 and we also employed a Communications 

Manager to support it. For our part Arts Access Australia will support this research and ongoing 

developments in access through identifying and promoting best practice case studies, developing 

practical resources and leadership in museums and galleries by people with disability. See 

www.artsaccessaustralia.org/Attending.  

We expect the audience for this report will be both national and international as Arts Access 

Australia participates in the USA Leadership Exchange in Arts and Disability (LEAD) network.  

Arts Access Australia is committed to bringing the best of international practice to Australia and 

leading the development of strategies that uphold the rights of people with disability to have full 

and equitable participation in their communities. We equally acknowledge the expertise, good 

practice and willingness to embrace access that exists within the museums and galleries sector 

and wish to harness this good will to make changes which are reasonable for all parties.  

 

 

 

 

Gareth Wreford 

Executive Director 

 

http://www.artsaccessaustralia.org/Attending


Access and Audience Development Research Project: Museums and Galleries (May 2010) 

 
6 

Acknowledgments 

The report has been several years in the making and involved a great number of people at 

different stages. While acknowledging the risk of forgetting some contributions - and apologies 

to anyone whose hard work is not recognised here - there are a few individuals who deserve 

particular thanks. They include Ron Layne, Anna Grega, Anne Yates, Cena Jovevska and 

Karilyn Brown at the Australia Council; Kiersten Fishburn and Alison McLaren of Accessible 

Arts NSW; Fiona Hanrahan and Jane Trengove of Arts Access VIC; and Edwina Jans.  

Thanks to Cheryle Yin-Lo, the project researcher, who took on an ambitious project, chased up 

surveys through several extensions to deadlines and identified material that has provided content 

and context for the final report. 

Arts Access Australia communications manager Lucy Howard provided vital assistance over and 

above her regular work to completely recut the raw data. 

Thanks also to Emma Driver as editor, who has gone to considerable lengths to make sense of a 

complex project and give it some structural cohesion and clarity. Krissie Scudds then made the 

final edits for publication. 

We are grateful to the relevant industry peak bodies. Museums Australia, its State members, the 

Collections Council of Australia, Museums & Galleries NSW and the National Standards 

Taskforce who all demonstrated interest and support for the project.  

Finally, thanks to the museums and gallery sector readers who assisted in shaping the final report 

through their expertise and knowledge of their own sector. 



Access and Audience Development Research Project: Museums and Galleries (May 2010) 

 
7 

SECTION 1: INTRODUCTION 

1.1 Executive summary 

This report was commissioned by Arts Access Australia, with support from the Australia 

Council for the Arts, to assess what is currently being done, and what needs to be done, to 

increase access to museums and galleries in Australia for people with a disability. The report 

highlights the shared responsibility for access under the Disability Discrimination Act 1992 for 

all stakeholders involved in exhibitions. The focus of the report is museums and gallery 

audiences, as opposed to arts development—although the two are related.  

The report has its origins in discussions between Arts Access Australia, Accessible Arts NSW 

and Arts Access VIC about the lack of baseline data that was hampering our efforts to develop 

effective strategies and advocate for improvements to access for people with a disability. 

The research report demonstrates there is a significant level of unmet need in developing 

audience development resources and strategies. The report is intended to influence the future 

directions of the Arts Access Australia network, arts funding authorities, and collection peak 

bodies and their members.  

For the museums and galleries sector the report has also provided an opportunity to highlight the 

lack of targeted federal government support to develop their facilities and programs, which 

particularly applies to regional and remote areas. 

This report and its recommendations are a timely and relevant contribution to future government 

policy and support for people with disabilities, with the federal government launching a national 

arts and disability strategy, Disability (Access to Premises – Building) Standards and a national 

disability strategy to follow.  The Australia Council’s current Disability Action Plan also 

highlights the significance of this activity. 

Statistics available through the Cultural Ministers Council 2007 report Cultural Participation by 

Persons with a Disability and Older Persons indicate that both groups have significantly lower 

rates of cultural participation than the overall population. While 85 % of Australians attend at 

least one cultural venue or event in a year that figure falls to 74 % and 69 % for people with a 

disability and older Australians respectively.  

The central project of this report is a survey of museums and galleries in Australia. In general the 

more responsive organisations were those receiving some government subsidy. The commercial 

galleries were less responsive and the challenge of including the commercial sector in strategies 

to improve access provides a clear role for government leadership and legislation. A companion 

report provides information on an equivalent survey of the performing arts sector. 

The 107 responses have been aggregated and divided into two categories: 

1  Metropolitan museums and galleries 

2 Regional museums and galleries. 

Survey responses for both categories were then grouped and analysed around three areas of 

organisational responsibility: 

• Governance and operations (questions 2, 3, 4, 4a, 5, 5a, 6) 
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• Audience development and marketing (questions 7, 8, 9, 10, 10a, 11, 12, 13) 

• Use of resources (questions 1, 14, 15, 16) 

Key findings include the following. 

• There is a moderate level of recognition for Arts Access Australia. 

• The vast majority of organisations are attracting some people with disabilities as audience 

members and have some access services available. 

• The vast majority of organisations do not promote exhibitions to people with disabilities or 

monitor their attendance. 

• While organisations generally have a very low usage of existing access resources and 

organisations, this is combined with a very high desire to find out more about access. 

• People with disabilities have a low level of employment and even lower participation on 

boards and management committees of museums and galleries. 

• Regional and smaller organisations are often better at including people with disabilities than 

their metropolitan counterparts. 

1.2 Recommendations 

RECOMMENDATION 1—Data collection and reporting 

That Commonwealth, State, Territory and regional funding authorities collaborate and share 

information and processes to ensure consistent and comparable collection and reporting of data 

about the participation and attendance of people with disabilities in the arts. 

RECOMMENDATION 2—Access policy and guidelines 

That Museums Australia and Arts Access Australia collaborate on developing an access policy 

and guidelines for museums and galleries 

RECOMMENDATION 3—Governance and leadership by people with a disability 

That arts sector stakeholders identify and develop the governance skills of people with a 

disability through training, mentorship and leadership programs. 

RECOMMENDATION 4—Access as a strategic objective 

That museums and galleries be supported by their peak and government funding bodies to 

incorporate access for people with disabilities into their strategic objectives, with annual progress 

reports to monitor progress. 

RECOMMENDATION 5—Training and employment 

That employment services, and government disability and employment portfolios, recognise and 

support arts and cultural vocational education, training and employment strategies for people 

with disabilities. 

RECOMMENDATION 6—Resources and information 
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That information on access services, symbols and providers be available in one place, such as the 

Arts Access Australia website, and promoted to museums and galleries to enable identification 

and targeting of people with a disability. 

RECOMMENDATION 7—Peer-to-peer learning 

That peer-to-peer learning and support within the museums and galleries sector may be the 

preferred way of discussing and supporting improvements in access. The first step is for 

organisations to nominate an access coordinator. 

RECOMMENDATION 8—Government disability legislation reform 

That the Commonwealth Government adapt USA and UK legislative provisions to amend the 

Disability Discrimination Act 1992 and place a positive duty on service providers to be 

accessible  

RECOMMENDATION 9—Government disability action plans 

That, as part of the National Disability Strategy, Commonwealth Government departments be 

required to develop and report on Disability Action Plans that include public funding programs 

and services, and lodge them with the Australian Human Rights Commission. 

RECOMMENDATION 10—Cross-government partnerships 

That Commonwealth, State and Territory arts funding authorities seek partnerships with their 

equivalent disability, mental health and ageing authorities to support arts and disability initiatives 

and programs. 

RECOMMENDATION 11—Capital expenditure 

That Commonwealth, State and Territory arts funding authorities identify existing programs or 

develop new programs to support capital expenditure and the purchase of access equipment. 

RECOMMENDATION 12—Local government 

That further research be undertaken to establish the level of local government provision of 

cultural services for people with disabilities, data collection and reporting. 

RECOMMENDATION 13—Local government access award 

That Arts Access Australia approach the Australian Local Government Association (ALGA) to 

establish a national arts access award. 

RECOMMENDATION 14—Sponsorship 

That the Australian Business Arts Foundation (AbaF) identify and promote examples of best 

practice access sponsorship. 

RECOMMENDATION 15—Museum and gallery responsibility for access 

That individual museums and galleries take responsibility for providing audience access 

information. 
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RECOMMENDATION 16—Funding body responsibility 

That Commonwealth, State and Territory arts funding bodies only support exhibitions taking 

place in venues that can demonstrate they are taking reasonable steps to improve access. 

RECOMMENDATION 17—Access and heritage 

That recommendations from the final Accessible Arts NSW Access and Heritage research 

project report be implemented. 

1.3 How to use this report 

This document gives a national snapshot of current access to museums and galleries for people 

with disabilities. It will be useful to collecting institutions and to the agencies that fund and 

support the work of museums and galleries.  

The report provides resources and case studies for further action now. It also makes 

recommendations for future action and strategy development to increase access to museums and 

galleries for the one in five Australians with a disability. 

The survey research conducted for this report took place in 2005 and 2006. Arts Access 

Australia acknowledges that some organisations who were part of this research have taken 

further steps to improve their accessibility in the last two years. The redevelopment of Arts 

Access Australia’s website (www.artsaccessaustralia.org) in 2009 and employment of a 

communications manager provide an opportunity to highlight new examples of good practice on 

an ongoing basis. The website will also report future partnerships, and work with museum and 

gallery stakeholders to improve access.  

http://www.artsaccessaustralia.org/


Access and Audience Development Research Project: Museums and Galleries (May 2010) 

 
11 

SECTION 2: BACKGROUND TO THE PROJECT 

2.1 About the project 

2.1.1 Establishing the project 

Arts Access Australia is the national peak body of State and Territory arts and disability 

organisations. Two of its member organisations—those in NSW and Victoria—have dedicated 

audience development positions. In 2003 Arts Access Australia brought these two positions 

together for the first time for a meeting at, and with, the Australia Council to develop a national 

brief for our collective audience development and access work.  

The priorities identified through this meeting included the need to gather baseline data on 

existing practice. Arts Access Australia then developed a proposal to undertake national research 

into access and audience development issues for people with disabilities, which would involve 

consulting with stakeholders and organisations involved in the arts in Australia. In 2004 this 

stage of the project received $50,000 in funding from the Australia Council. 

The project was then split into two sections, reflecting the different stakeholders and approaches 

necessary to engage with: 

1 the performing arts sector 

2 the museums and galleries sector. 

A separate report on access practices in the performing arts is published as a companion report to 

this museums and galleries report. 

2.1.2 Project aims 

One in five Australians has a disability, and this is projected to rise as the population ages. 

Cultural participation rates for people with disabilities are well below those for the general 

population. These trends make addressing issues of access and audience development crucial for 

museums and galleries to ensure their current and future sustainability. 

The aims of the project are to develop a national overview to: 

• identify arts organisations and programs of support in Australia for increasing access; 

• identify real and perceived barriers to increasing access to cultural participation by people 

with a disability; 

• identify best practice and gaps to develop effective strategies for organisations to increase 

access; 

• identify international models that can stimulate new approaches to access; and 

• improve coordination and identify existing resources that can have national application and 

exchange. 

A key outcome of the project is to promote a broader understanding of access and audience 

development as something more than just physical access. A museum or gallery that is 

inaccessible to someone using a wheelchair can still provide a range of access services 

addressing the needs of most people with a disability. 
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2.1.3 Research methodology 

Through 2005 and 2006, Arts Access Australia engaged Cheryle Yin-Lo as project researcher to 

develop and distribute a survey, then collate the responses. This final report has been prepared 

using Cheryle’s work with significant additional input from Arts Access Australia. 

Desktop research into access and museums and galleries was supported by a three-page survey. 

Circulation of this survey was by direct distribution, email and post to peak bodies and 

organisations representing the museum and gallery sector, including: 

• directly to the museum and gallery sector at the 2005 and 2006 Museums Australia 

conferences 

• by mail to 2600 museums and galleries in Australia, through Museums Australia, Museums 

Australia (Victoria) and Museums Australia (Tasmania) 

• by direct email to organisations and key stakeholders such as the Museums Australia 

national office and Museums & Galleries NSW 

• via two rounds of advertising through the CAN (Collections Australia Network formerly 

AMOL: Australian Museums On Line) website; the information was then forwarded by 

email to their networks  

• through the Museum Education Monitor (MEM) email newsletter, February 2006. 

It was also directly sent to state galleries and museums, regional and metropolitan galleries, state 

festivals and community museums. 

The survey was developed by Cheryle Yin-Lo with input from Arts Access Australia, Arts 

Access Victoria, Accessible Arts NSW and the Australia Council. 

In 2005, Arts Access Australia attended and presented as part of the USA Leadership Exchange 

in Arts and Disability (LEAD) conference in Phoenix, Arizona. LEAD is coordinated by the 

Kennedy Center for the Performing Arts and brings together access workers from all States of 

the USA in addition to many international workers, mostly from the UK. While primarily 

focused on the performing arts, the LEAD forum attracts cultural workers responsible for access 

from all sectors, including museums and galleries. This conference was instrumental in 

identifying international models that can stimulate new approaches to access in Australia. 

A draft of the report, and raw research findings, has been available since early 2007. With a 

federal election to be held that year and the Australia Council developing a 2008–10 Disability 

Action Plan Arts Access Australia made the strategic decision to hold off publishing the reports 

so we had an opportunity to align them with, and inform, government policy and strategy 

development. 

Federal Labor’s New Directions for the Arts policy document led to the launch of a national arts 

and disability strategy. Similarly, the Australia Council’s Disability Action Plan 2008 - 2010 

commits the Council to improving access to the arts for people with disabilities. 

Throughout the life of this research project, Arts Access Australia has also presented, attended, 

influenced or advised on: 

• an access and heritage buildings project led by Accessible Arts NSW 

• the Accessing The Arts Group (ATAG) led by Accessible Arts NSW 
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• a fuel4arts access and marketing forum in December 2005 to support the launch of Making 

the Journey: Arts and Disability in Australia 

• two Museums Australia conferences in 2005 and 2006 

• conferences held by Accessible Arts NSW in 2005, 2007 and 2010 that included audience 

development and access sessions 

• an Australian Bureau of Statistics Culture and Recreation Information Development Plan 

• the development of the Cultural Ministers Council national arts and disability strategy 

• three-way strategic meetings between Arts Access Australia, Arts Access VIC and 

Accessible Arts NSW to develop future access and audience development collaborations 

• an arts, education and employment forum held in Adelaide in March 2007 led by Arts 

Access SA 

• disability awareness training and a keynote speech, with DADAA Inc, at the launch of the 

Disability Arts Inclusion Initiative (WA Department of Culture, and the Arts and Disability 

Services Commission) in April 2007 

• a four-State speaking tour in 2008 by Betty Siegel, an internationally recognised expert on 

access, from the John F Kennedy Center for the Performing Arts (USA) and coordinator of 

the annual Leadership Exchange in Arts and Disability (LEAD) forum 

• Leadership Exchange in Arts and Disability (LEAD) conferences in 2005 and 2010   

• 2
nd

 International Conference in the Inclusive Museum. 

Each of the above activities has informed this final report.  

This report will be available from the Arts Access Australia website on an ongoing basis, in 

addition to the Australia Council’s Research Hub site (www.australiacouncil.gov.au/research).  

The Arts Access Australia website will also provide updates on our future audience development 

work. 

2.1.4 Scope of research 

The complex network of stakeholders who make up the museums and galleries sector— 

collecting institutions, touring agencies, festivals, ticketing agencies, peak bodies and funding 

authorities—all have a shared responsibility for access. To develop a national overview of 

current access strategies, plus recommendations for future action, is therefore a large and 

complex task. 

Arts Access Australia decided that the research would achieve maximum usefulness and impact 

if the major stakeholders were targeted through their national peak bodies.  

The survey was designed to cover key areas of organisational responsibility for feedback. The 17 

questions in the survey are grouped under three headings: 

• Governance and operations (questions 2, 3, 4, 4a, 5, 5a, 6) 

• Audience development and marketing (questions 7, 8, 9, 10, 10a, 11, 12, 13) 

• Use of resources (questions 1, 14, 15, 16). 

Each area provides a snapshot of current practice, revealing issues for further investigation, and 

informing recommendations for action and further funding. 

http://www.australiacouncil.gov.au/research
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The mechanisms and decision-making process of touring exhibitions was not a specific focus of 

this research project. 

We recognise that there is a great deal more activity in the museums and galleries sector than we 

have been able to capture. As the first report of its type in Australia, this research is intended to 

provide ‘big-picture’ information rather than overwhelm with detail. 

2.1.5 Existing research and data 

Australia 

One of the drivers of this research report was an identified lack of current arts and disability 

research. While it is easy to notice the lack of research, there is a growing body of work that 

assists in building a picture of the participation of people with disabilities in the arts. 

Significantly, Regional Arts Australia has published a report on the Regional Arts Fund which 

identifies projects that involved or targeted people with a disability. Similarly the Australia 

Council, as part of its Disability Action Plan, has committed to reporting on the data it collects. 

In March 2007, the Cultural Ministers Council released a report titled Cultural Participation of 

People with Disabilities and Older Persons. The report summarises useful information about 

people with disabilities and older Australians, and includes a State and Territory breakdown of 

cultural participation. 

Broadly, the report cites Australian Bureau of Statistics data that in 2003, 3.98 million people in 

Australia (20% of the population) had a disability which restricted their everyday activities and 

which had lasted, or was expected to last, for six months or more. The report then uses data from 

the 2005–06 report Attendance at Selected Cultural Venues and Events which found that, in a 

12-month period, 20% of people with a disability visited museums or galleries, compared with 

32% of all Australians aged 15 years and over. 

In 2003 there were 3.35 million people in Australia aged 60 or over. Of these, 51% reported that 

they had a disability, and 21% visited museums of galleries. 

Australia Council Research in 2010 (More than bums on seats: Australian participation in the 

arts) found that people with a serious illness or disability reported much lower levels of arts 

participation. 

There is some literature on the frequency and perceptions of people with disabilities who visit 

museums and galleries, including the following: 

• In July 2008, Museums & Galleries NSW released findings from the first year of its three-

year State-wide visitor research project, Guess Whoôs Going to the Gallery? Based on more 

than 2000 interviews with visitors to 12 museums and galleries, the research found that 5% 

of visitors self-identified as having a disability. Museums & Galleries NSW also prepared 

visitor research surveys for the 2008 Biennale of Sydney and Top End Arts Marketing and 

the Museum and Art Gallery of the Northern Territory which asked a standard question on 

visitors with disabilities. 

• The second year, 2008 – 2009, visitor research results for the Museums & Galleries NSW 

Guess Whoôs Going to the Gallery? project focuses on the Sydney metropolitan region. 

Visitors completed a questionnaire which asked the question ‘Do you have a disability or 

other condition that impacted on your visit today?’. The visitors who responded positively 
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were then broken down into the following segments: Sydney residents 3%, NSW tourist 2%, 

Interstate tourist 5% and International tourist 1%. These rates are significantly lower than 

the overall population figure of 20% which may partly indicate some reluctance to self-

identify as having a disability. The figures also indicate there is an opportunity for museums 

and galleries to increase their audience and to better provide and promote accessible 

experiences for visitors. See: http://mgnsw.org.au/resources/audience_research/.  

• The 2005 report Many Voices Making Choices: Museum Audiences with Disabilities, a joint 

project of the Australian Museum and the National Museum of Australia, aimed to give 

voice to the views of visitors with disabilities and suggest ways in which museums and 

galleries can better support their access needs. Overall, it was found that people with a 

disability are supportive of museums and galleries, are motivated visitors and see museums 

and galleries as excellent environments for learning, education and social interaction. People 

with a disability have strong networks and often visit in groups or with friends and family. 

Ensuring their access needs are met offers the potential for museums to increase both visitor 

numbers and the diversity of their audience. In addition, by finding better ways to meet the 

needs of visitors with disabilities, museums and galleries will automatically be improving 

the visiting experience for all visitor groups.  See: http://australianmuseum.net.au/Museum-

Audiences-with-Disabilities  

• The 2005 Arts Access Australia publication Making the Journey: Arts and Disability in 

Australia includes in its case studies two galleries: the Bunker Cartoon Gallery in NSW and 

Pinnacles Gallery in Queensland. 

• Prior to the 2000 Paralympics in Sydney, focus groups were conducted with people with 

disabilities. The respondents identified positive perceptions of the arts, and reported that 

they attended events with friends and family members. 

• In 1995 the Australia Council published the Arts and Disability report by Des Walsh and 

Juliet London. It identified barriers to attendance at arts events, including ticketing costs, 

transport and lack of information about access. 

Throughout all of this research, one consistent finding is that people with disabilities often 

comment on the negative attitudes they encounter, and the lack of welcome they feel, when they 

visit cultural venues. These experiences are drawn from their dealings with front-of-house staff, 

and their overall perception about how well a venue provides for patrons with disabilities. 

Negative attitudes can be one of the key barriers to access. 

In 1999, the Australian Council of National Trusts and the Australian Heritage Commission 

produced a 60-page publication called Improving Access to Heritage Buildings: A Practical 

Guide to Meeting the Needs of People with Disabilities. Even though it has a specific focus on 

heritage buildings rather than museums in general, it is still relevant to the museum and gallery 

sector. 

International 

USA and UK 

Edwina Jans and USA initiatives 

Edwina Jans, an Australian museum professional, was awarded a Travelling Fellowship from the 

Winston Churchill Memorial Trust in 2002 to investigate museum and gallery ‘best practice’ in 

interpretive programs for audiences with special needs. On her overseas visit, she found that the 

http://mgnsw.org.au/resources/audience_research/
http://australianmuseum.net.au/Museum-Audiences-with-Disabilities
http://australianmuseum.net.au/Museum-Audiences-with-Disabilities
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USA and UK museum sectors were committed to ensuring physical access to buildings and 

collections, and providing interpretive services, for people with a disability.  

For the full report, Beyond Wheelchair Ramps: Museum Services and Intellectual Access for 

Audiences with Specific Needs, see:  

http://www.churchilltrust.com.au/site_media/fellows/Jans_Edwina_2002-1.pdf.  

Recently, many public and privately funded museums have been spurred on to make their 

services available to the widest possible audience, due in part to the accelerating implementation 

of legislation that stipulates services to be provided for people with disabilities. 

In her Churchill Fellowship report, Jans identified some overseas organisations exhibiting best 

practice in the area of disability access, including: 

• the Smithsonian Institute, USA, which has a high-level commitment to providing and 

improving physical access 

• the Metropolitan Museum of Arts, Museum of Fine Arts and Museum of Modern Art, USA, 

which have broadened their program development, delivery and promotion to encompass the 

widest possible audience 

• the Museum of Science, USA, which offers high-level outreach and community involvement 

in projects. 

Edwina Jans has taken her knowledge of access into her work with the Historic Houses Trust of 

NSW, Old Parliament House Canberra and the National Portrait Gallery, She has held some of 

the rare positions in the museum and gallery sector in Australia that have responsibility for 

access as part of their scope. Future research could identify other people in similar positions 

working in museums and galleries in Australia. 

At the Smithsonian Institute in the USA, there is a dedicated access coordinator on staff. 

Hopefully in Australia we can use this as a model for increasing accessible services, particularly 

in larger cultural institutions, by seeing more paid staff in this type of specialised position—even 

seeing people with a disability employed in these positions. 

The museums and galleries which form part of the Smithsonian Institute include a mixture of 

heritage and new buildings. In all of these venues, visitors can find maps, access information and 

guidelines for accessible exhibition design. All resources are available in hard copy and online.  

See www.si.edu/opa/accessibility/exdesign/start.htm. 

New Audiences (UK) 

Arts Council England’s New Audiences website features details of many audience development 

projects in the UK, and a range of resources.  

For example, the Northern Disability Arts Forum (NorDAF) completed a pilot project in 2002, 

which effectively addressed physical access and attitudes to disability in four mainstream arts 

organisations, including one gallery and one museum. These venues hosted ambassadors—

people with a disability—in their organisations, and the advice the ambassadors provided led to 

many changes for the benefit of audiences with disabilities. The project also assessed each 

organisation’s strengths and weaknesses, and allowed issues to be immediately addressed. While 

it was a pilot project, it still proved a success, which should further strengthen the experience of 

people with disabilities working directly in the workplace with arts professionals.  

http://www.churchilltrust.com.au/site_media/fellows/Jans_Edwina_2002-1.pdf
http://www.si.edu/opa/accessibility/exdesign/start.htm
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This model of partnership and the collaborative approach allows for a far more intensive and 

‘hands-on’ approach to learning, and to managing issues with appropriate knowledge, insight 

and experience. 

See the New Audiences Archive at www.takingpartinthearts.com. 

See the NorDAF report at www.takingpartinthearts.com/content.php?content=163. 

Museums and Galleries Disability Association (MAGDA) (UK) 

While MAGDA closed in 2006, after 20 years of operation, it is of interest to this report because 

of its impact in providing a central point of information and resource for disability issues in 

museums and galleries in the UK. It promoted the rights of people with a disability to enjoy 

museums, galleries and heritage sites. As part of its work, MAGDA encouraged organisations to 

achieve access for all, facilitated collaboration between them and those working to improve 

disability access, and advocated good practice in access for all people with a disability.  

MAGDA supported specific key resources and research relating to arts and disability and 

museums and galleries, so that practical strategies could be implemented.  

For information on MAGDA’s impact and closure, see www.museumsassociation.org/12645. 

RECOMMENDATION 1—Data collection and reporting 

That Commonwealth, State, Territory and Regional funding authorities collaborate and share 

information and processes to ensure consistent and comparable collection and reporting of data 

about the participation and attendance of people with disabilities in the arts. 

2.1.6 Limitations 

The data and research collected here is intended provide a general overview of current access 

practices across museums and galleries. The sample was not randomly selected, and considerable 

time and energy was put into gathering responses. The survey also did not have the scope to 

consider the decision making and mechanisms of touring exhibitions provided through Visions 

of Australia and the National Exhibitions Touring Support (NETS) program. Ticketing and 

websites were also not specifically considered as part of this research, yet both are often the first 

point of contact for people visiting museums and galleries. 

Arts Access Australia also limited the scope of the research to national structures and 

stakeholders so we have not engaged meaningfully with the extensive support provided for 

museums and galleries through State, Territory or local government. 

In examining responses to questions, it is clear that a degree of interpretation is required when 

analysing what at first appear to be simple yes/no responses. There are fine distinctions between 

a space for outside hire, a space that actively seeks out and presents a range of local and touring 

exhibitions, and an agency that tours work. These distinctions are difficult to maintain in a 

generalised survey. The project also attempted to maintain the distinctions between marketing 

arts and disability productions to mainstream audiences, encouraging people with a disability to 

see mainstream productions, and targeting either style of production specifically to a disability 

audience, but these were often unclear to respondents. There were a significant number of ‘see 

response to previous question’ comments added as free text. For this reason the various 

responses are grouped in the final report and analysed together. 

http://www.takingpartinthearts.com/
http://www.takingpartinthearts.com/content.php?content=163
http://www.museumsassociation.org/12645
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Finally, Arts Access Australia was unable to secure the expertise needed to design and construct 

an online survey that could automatically collate data, so considerable time was spent by the 

project researcher and Arts Access Australia doing data entry and analysis. This, combined with 

the conflation of responses to a series of different questions, has limited our ability to manipulate 

data, and indeed the usefulness of the data collected. 

2.2 Arts and disability in Australia 

2.2.1 Legislation 

First, a word from Graham Innes, Disability Discrimination Commissioner, from his address to 

the 2007 NSW Arts Activated conference: 

One other matter that we’re often asked about .... is whether organisations that hold arts-related 

events in inaccessible buildings, be they heritage-listed or otherwise, have any responsibilities 

under the DDA [Disability Discrimination Act]. The answer is that yes, they do. Under the DDA, 

it is unlawful to permit discrimination if there is a power to prevent it. Bodies that organise 

events, or provide funding for such events, have some power to decide where those events will be 

held. If they allow inaccessible venues to be used, then they may be liable for complaints under 

the DDA.  

Graham Innes, ‘Access to the Arts: Being Discriminating rather than Discriminatory’,  

speech delivered to Arts Activated Conference, Sydney, 26 September 2007, 

www.hreoc.gov.au/disability_rights/speeches/2007/arts.htm 

The Commonwealth Disability Discrimination Act 1992 protects not only people with 

disabilities but people who are associates of people with disabilities (including families, friends 

and carers). Its definition of disability is also wider at important points than the definition used 

by the ABS. 

The definition of a disability given under the Act includes: 

• physical disability 

• intellectual disability 

• psychiatric disability 

• sensory (including visual and hearing) disability 

• neurological disability (including acquired brain injuries) 

• learning difficulties 

• physical disfigurement 

• the presence in the body of disease-causing organisms (including people living with 

HIV/AIDS). 

The aim of the Act is to: 

• eliminate, as far as possible, discrimination on the grounds of disability 

• ensure that people with a disability have the same rights to equality before the law as the rest 

of the community 

• educate the community about the rights of people with a disability. 

The Act covers various areas but the ones most directly relevant to this research project are: 

• employment 

http://www.hreoc.gov.au/disability_rights/speeches/2007/arts.htm
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• education  

• access to premises by the public 

• provision of goods, services and facilities 

People with disabilities also have protection under some State laws including any anti-

discrimination legislation. In addition, there is now a uniform set of building codes supported by 

the Disability (Access to Premises – Buildings) Standards. All codes of practice, employment 

laws and industry standards that apply to people generally also apply to people with disabilities. 

Anyone in the community may experience disability at some time in life. Disability is a normal 

part of the human experience, and people with disabilities are part of all sections of the 

Australian community. The Australian Human Rights Commission (AHRC) has released 

guidelines and standards specifically designed to prevent discrimination in areas such as 

employment, public transport, education, insurance and access to the world wide web for people 

with a disability.  

AHRC Disability Standards and Guidelines can be found at 

www.hreoc.gov.au/disability_rights/standards/standards.html. 

2.2.2 Disability Action Plans 

An effective way of ensuring an organisation is making itself accessible and meeting the 

requirements of the Disability Discrimination Act is to develop a Disability Action Plan. An 

effective Action Plan should: 

• eliminate discrimination in an active way  

• improve services to existing consumers or customers  

• enhance organisational image  

• reduce the likelihood of complaints being made  

• increase the likelihood of being able to successfully defend complaints  

• increase the likelihood of avoiding costly legal action  

• allow for a planned and managed change in business or services  

• open up new markets and attract new consumers.  

The member organisations of the Arts Access Australia network are all able to assist 

organisations in developing an Action Plan. 

2.2.3 Conceptual models of disability 

Historically, two major conceptual models of disability have been proposed.  

1 The medical model views disability as a feature of the person. Disability, on this model, 

calls for medical or other treatment or intervention to correct the problem with the 

individual.  

2 The social model of disability, on the other hand, sees disability as a socially created 

problem and not an attribute of an individual. Thus disability demands a political response 

since the ‘problem’ is created by an unaccommodating physical environment brought about 

by attitudes and other aspects of the social environment.  

http://www.hreoc.gov.au/disability_rights/standards/standards.html
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 The social model also enables organisations to focus clearly on universal access and design, 

which concentrates on making all environments, products and services accessible to all 

people.  

As an arts organisation, Arts Access Australia prefers the social model of disability and uses it to 

inform its work. The social model places responsibility for access on society to remove the 

barriers which ‘disable’ the ability of individuals to participate fully in their communities. 

2.2.4 About Arts Access Australia 

Vision  

A creative culture for all Australians. 

Mission 

To lead arts and disability sector development through research, communication and policy with 

a vibrant national network. 

The national network 

Currently the national office of Arts Access Australia is based in NSW. Arts Access Australia’s 

State and Territory members include: 

• Accessible Arts NSW 

• Art Ability ACT 

• Arts Access Central Australia 

• Arts Access Darwin  

• Arts Access VIC 

• Access Arts QLD 

• Arts Access SA 

• DADAA Inc (WA). 

 

Arts Action Tasmania closed in December 2009. Arts Access Australia continues to support arts 

and disability in Tasmania and have co-opted a Tasmanian Board member. 

Following a December 2007 Board restructure, State and Territory representatives, with  

additional co-opted members, make up the Arts Access Australia Board.  

Two of the State members of Arts Access Australia have dedicated audience development 

positions—one in NSW and one in Victoria. Most members offer a regular email newsletter, 

disability information, training, workshops, resources and advice, providing the performing arts 

sector with an abundance of information about disability.  

 

Arts Access Australia is an Australia Council Key Organisation in receipt of triennial funding to 

support 1.6 staff: an executive director (1.0), communications manager (0.5) and finance 

manager (0.1). 
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2.2.5 The arts and disability sector 

Within Australia, the term ‘arts and disability’ covers the diversity within our sector. 

Internationally, there are clearer distinctions made between the ‘arts and disability’ and 

‘disability arts’ areas. In the UK, ‘arts and disability’ primarily describes activities aimed to 

include people with disabilities in the mainstream, while ‘disability arts’ is driven by identity 

politics. 

The UK-based organisation Disability Arts Online provides a clear explanation of the issues 

which inform ‘disability arts’: 

The generally agreed definition of disability arts, the one that we in the disability arts movement 

have found most accurately reflects what we are doing, is that it is art made by disabled people 

which reflects the experience of disability.  

Allan Sutherland, ‘What is Disability Arts?’, Disability Arts Online, 2005,  

www.disabilityartsonline.org/site/what-is-disarts 

There is a growing awareness of these definitional distinctions here in Australia, and while Arts 

Access Australia supports leadership by people with disability we continue to use ‘arts and 

disability’ as an umbrella term. 

2.3 Museums and galleries peak bodies and stakeholders 

The following non-government and government organisations and forums provide leadership 

and represent the major stakeholder groups in the Australian museums and galleries sector with 

the capacity to influence access for people with a disability. 

2.3.1 Non-government 

There are many non-government organisations in the museums and galleries sector reflecting 

diverse origins and funding models.  

At the national level the Collections Council of Australia was established in 2004 then closed in 

2010. Museums Australia is a membership based peak body and the larger museums and art 

museums have two other peak bodies in the Council of Australian Museum Directors and the 

Council of Australian Art Museum Directors. 

Then at the state and territory level significant organisations like Museums & Galleries New 

South Wales, established to provide a joint voice for museums and galleries, operate alongside 

two separate volunteer managed organisations - Museums Australia NSW and Public and 

Regional Galleries Association of NSW. Victoria has both Museums Australia (Victoria) and the 

Public Galleries Association. Then Queensland has three organisations: Museums Australia QLD 

and the Regional Galleries Association QLD have collaborated to form a third organisation; 

Museums and Galleries Services QLD. As the focus of this report is national the organisations 

and networks described in detail here have a national brief. 

Collections Council of Australia  

www.collectionscouncil.com.au 

The Collections Council of Australia was established in 2004 as the peak body for the Australian 

collections sector. It aimed to ensure the nation-wide sustainability of collections in archives, 

http://www.disabilityartsonline.org/site/what-is-disarts
http://www.collectionscouncil.com.au/
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galleries, libraries and museums by consulting with key stakeholders to resolve common issues 

and to promote the value of the sector. To assess and develop the collections sector, the 

Collections Council undertook a range of projects, studies and surveys. 

Following a funding decision by the Cultural Ministers Council in late 2009 the Collections 

Council has wound up and the secretariat ceased operating on 30 April 2010.  

Museums Australia (MA) 

www.museumsaustralia.org.au 

Museums Australia is the national organisation for the museums and galleries sector, committed 

to the conservation, continuation and communication of Australia’s heritage. 

As a non-government, non-profit body, Museums Australia promotes museum sector 

development, articulates ethical standards, facilitates training, advances knowledge, addresses 

issues, and raises public awareness through its national and international networks. It has a 

network of State and Territory chapters. 

At its 2005 conference, a parallel session on access was included. During this session a motion 

was proposed that MA develop a disability action policy; at its annual general meeting in May 

2005 it voted to develop an access policy, and has since established a subcommittee on access 

and disability. The objectives of the committee are to: 

• develop access guidelines for museums and galleries, including an implementation plan 

• propose other strategies for addressing access in cultural organisations. 

It is proposed that the guidelines for museums and galleries be developed in partnership with 

Museums Australia, Vision Australia and Arts Access Australia. Each of the partners would 

contribute a different area of expertise and knowledge to the project. Eventually, 

recommendations will be made to the Museums Australia policy committee. This important 

commitment was intended to have an impact on the museum and gallery sector Australia-wide. 

The access subcommittee was initially chaired by Vision Australia, but after a key staff member 

left the subcommittee lapsed. 

RECOMMENDATION 2—Access policy 

That Museums Australia and Arts Access Australia collaborate on developing an access policy 

and guidelines for museums and galleries 

Council of Australasian Museum Directors 

No website 

The Council of Australasian Museum Directors brings together the major national, state and 

regional museums. While there is no website the CAMD group is active in the government 

policy making process and details of the group is contained in public submissions like: 

http://gov2.net.au/submissions/council-of-australasian-museum-directors/  

http://www.museumsaustralia.org.au/
http://gov2.net.au/submissions/council-of-australasian-museum-directors/
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The Network of Australian Museum Exhibitors (NAME) 

 http://hosting.collectionsaustralia.net.au/name/index.php  

The NAME group was established by the Council of Australasian Museum Directors in 1992 to 

provide an opportunity for key public program operational staff to meet to discuss common 

issues as well as providing a working forum for sharing information about each institution and 

major travelling exhibitions 

The Council of Australian Art Museum Directors 

 No website 

The Council of Australian Art Museum Directors (CAAMD) represents the following 

institutions: National Gallery of Australia, National Gallery of Victoria, National Portrait 

Gallery, Art Gallery of New South Wales, Art Gallery of South Australia, Tasmanian Museum 

and Art Gallery, Art Gallery of Western Australia, Queensland Art Gallery, Museum and Art 

Gallery of the Northern Territory, Museum of Contemporary Art, Sydney. 

Regional Arts Australia 

www.regionalarts.com.au 

Regional Arts Australia is the key national body representing the broad and complex interests 

and concerns of those working with and for the arts in regional, rural and remote Australia.  

As an advocate, Regional Arts Australia has achieved significant results over the last three years 

in winning better recognition and support for the enormous contribution that regional arts make 

to the cultural, economic and social wellbeing of the nation.  

National Standards Taskforce 

www.collectionsaustralia.net/sector_info_item/107 

The National Standards Taskforce is collaboration between nine organisations in the Australian 

museums and galleries sector, and has resulted in the 2008 publication of the National Standards 

for Australian Museums and Galleries. The organisations involved are: 

• ACT Museums and Galleries 

• Arts Tasmania 

• Collections Council of Australia 

• History Trust of South Australia 

• Museum and Art Gallery of the Northern Territory 

• Museum and Gallery Services Queensland 

• Museums & Galleries NSW 

• Museums Australia (Victoria) 

• Western Australian Museum. 

The standards cover a range of areas common to cultural institutions in Australia that provide 

collection-based services. Included in Version 1.0 of the standards (September 2008) are several 

standards, benchmarks and tips related to disability and access, such as: 

http://hosting.collectionsaustralia.net.au/name/index.php
http://www.regionalarts.com.au/
http://www.collectionsaustralia.net/sector_info_item/107
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• that museums and galleries collect statistical data on disability and other measures of 

audience diversity 

• that members of disability and other community groups be invited to contribute their 

knowledge and experiences to museums and galleries 

• that all visitor information is accessible for a range of audiences 

• that public programs are ‘as accessible as possible to people of all ages and abilities’, and 

that regular evaluations determine if access levels are sufficient 

• that strategies are implemented to overcome access limitations for people with disabilities 

and other members of the community. 

 

2.3.2 Government 

Collections Australia Network (CAN) 

www.collectionsaustralia.net 

Formerly known as Australian Museums and Galleries Online, CAN provides online services to 

professional and volunteer workers involved with public access collecting institutions.  

Any not-for-profit, permanent organisations with collections that are accessible to the public can 

apply for CAN Partner status. This offers the institution:  

• a web page for the institution, enabling the public to search its collection records 

• increased promotional opportunities for news, events and exhibitions 

• access to professional development and other resources 

• the opportunity to network with other collecting institutions through discussion lists. 

National Arts Marketing and Communications Meeting  

This forum, held three times a year, is hosted by the Australia Council. It brings together 

communications and marketing staff from State and Territory arts funding authorities and 

Regional Arts Australia. 

Department of the Environment, Water, Heritage and the Arts—Visions of Australia 

www.arts.gov.au/arts/visions_of_australia 

Visions of Australia aims to enable more Australians to access exhibitions of cultural material. It 

provides funding to eligible organisations to develop and tour exhibitions of Australian cultural 

material across Australia. 

There are two funding rounds each year. Applications close on: 

• 1 April for projects commencing on and from 1 September of that year 

• 1 September for projects commencing on and from 1 February the following year. 

http://www.collectionsaustralia.net/
http://www.arts.gov.au/arts/visions_of_australia
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Australia Council for the Arts 

www.australiacouncil.gov.au 

The Australia Council for the Arts is the Australian Government’s arts funding and advisory 

body. It enriches the lives of Australians and their communities by supporting the creation and 

enjoyment of the arts. 

The Australia Council cultivates the nation’s creativity by investing in artists and arts 

organisations working in Aboriginal and Torres Strait Islander arts, community partnerships, 

dance, literature, music, theatre, visual arts and multi-artform practices. 

 

 
 
 

 

http://www.australiacouncil.gov.au/
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SECTION 3: SURVEY RESULTS 

The following section contains an overview of the survey results received from 107 

organisations in 2005 and 2006. See the Appendices at the end of this report for a copy of the 

survey, a list of respondents and a summary of the data collected. 

3.1 Governance and operations 

3.1.1 Governance of museums and galleries 

Question 2: Do you have any people who identify as having a disability on your Board or 

management committee? 

YES 

Overall  .............................................................. 27 (25%) 

Metropolitan  ..................................................... 9 (21%) 

Regional  ........................................................... 18 (28%) 

Regional organisations are more likely to have a Board member with a disability; these results 

are the reverse of the responses to the staff and volunteers question (3) below. Our data 

compilation does not allow for cross-referencing between questions, which makes this result 

difficult to analyse.  

A small number of organisations that participated in this research project indicated it was 

difficult to identify Board or committee members with a disability. Respondents saw 

identification as a sensitive area and stated that it is up to individuals to identify their disability. 

This is a comment Arts Access Australia is familiar with and, while respecting people’s right to 

privacy, our view is that asking if any staff members identify as having a disability is a valuable 

opportunity to collect demographic data and assess progress with inclusion. 

At its best, audience development is about more than just removing barriers to access—it is 

about taking active steps to make as many people as possible feel welcome. This can lead to 

cultural change within organisations. Building relationships with people with disabilities, and 

influencing the attitudes of staff and volunteers, can be driven by leadership at the top of an 

organisation.  

Arts Access Australia’s view is that skills and disability, rather than token representation, should 

be the criteria for inclusion in Boards and management committees.  

RECOMMENDATION 3—Governance and leadership by people with a disability 

That arts sector stakeholders identify and develop the governance skills of people with a 

disability through training, mentorship and leadership programs. 

Question 4: Do you have a strategic plan? 

YES 

Overall  .............................................................. 63 (59%) 

Metropolitan  ..................................................... 29 (67%) 
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Regional  ........................................................... 34 (53%) 

Generally, Arts Access Australia assumes that 100% of organisations have a strategic plan. 

However, given the low response rate and the numerous museums and galleries driven by 

volunteers, it may be that some do not have a plan. For others, the lower than expected response 

rate is explained by those respondents who left the question blank. Respondents who answered 

‘No’ were often from venues that were part of a local council and, while not having their own 

venue-specific plan, were part of an overall council plan. 

The setting of strategic objectives is a Board or governance responsibility which then drives the 

operational areas of work carried out by management and staff. 

Question 4a: Is access and disability a strategic objective incorporated in your plan? 

YES 

Overall  .............................................................. 36 (34%) 

Metropolitan  ..................................................... 12 (28%) 

Regional  ........................................................... 24 (38%) 

The positive response is significantly higher for both regional organisations. Regional 

organisations may be more likely to respond to their local community’s needs and play a more 

significant role in the cultural life of a smaller community than their metropolitan counterparts. 

With one-third of all respondents indicating that disability is part of their strategic objectives, 

there is a view that disability is often seen as a compliance requirement rather than a strategic or 

business opportunity. With one in five Australians identifying as having a disability and an 

ageing population, the compliance-based view is limiting the potential visitors for those 

organisations. 

Regional galleries which are managed under or through local councils are usually incorporated in 

the council’s overall strategic plan. Volunteer-run museums tended to seek guidance from state 

museum and gallery services to assist in developing and implementing Disability Action Plans, 

unless they are on local government premises and therefore subject to their legislative 

regulations. 

Organisations which responded to the survey were given the opportunity to provide copies of 

Disability Action Plans or disability policies. Very few organisations indicated they had one, and 

those that submitted them to the researcher only did so for reference, not as public documents. 

The directors of several major cultural institutions commented how the inclusion of Disability 

Action Plans and policy were mandatory as part of their state’s government policy. Examples are 

the Museum and Art Gallery of the Northern Territory, the Art Gallery of South Australia and 

the Tasmanian Museum and Art Gallery. 

RECOMMENDATION 4—Access as a strategic objective 

That museums and galleries be supported by their peak and government funding bodies to 

incorporate access for people with disabilities into their strategic objectives with annual progress 

reports to monitor progress. 
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3.1.2 Employment for people with a disability 

Question 3: Do you have any staff or volunteers who identify as a person with specific 

needs or a disability? 

YES 

Overall  .............................................................. 50 (47%) 

Metropolitan  ..................................................... 25 (58%) 

Regional  ........................................................... 25 (39%) 

The positive response is significantly higher for metropolitan organisations, which is the reverse 

of the governance question (2) above. 

The survey did not attempt to measure the proportion of people with a disability employed as a 

percentage of an organisation’s staff profile, or at what level of seniority they were employed.  

People with disabilities face a number of barriers to employment in the arts. The perception of 

the arts as non-vocational, and attitudinal barriers from within the arts sector, can limit access to 

arts networks and training opportunities.  

As part of a March 2007 conference hosted by Arts Access SA called On the Job, Arts Access 

Australia participated in a panel discussion with representatives from Federal government 

departments responsible for disability and employment. It was clear from the discussion that the 

federal departments did not see the arts and cultural sector as a priority for the employment of 

people with a disability. What was missing from the discussion was recognition of the human 

right of people with a disability to make vocational choices. 

The pathways from community participation to professional practice are hard to find for anyone 

in the arts, and especially for people with disabilities, whose choices are often constrained. We 

know from the 2007 Statistical Overview of Arts and Culture in Australia that the cultural sector 

is on an economic par with residential construction, health services and education. Given 

government interest in moving people with disabilities into paid employment, it is surprising that 

there isn’t a specific employment strategy looking at the cultural sector. 

Tracking of volunteers with disabilities is more complex than tracking staff, as it depends on the 

individuals and issues of self-identification, as well as whether the organisation includes a 

question about disability on its volunteer forms. 

Some organisations provided some interesting information on this issue. 

• The Queensland Art Gallery indicated that it was able to track staff with a disability via the 

completion of the Equal Opportunity Census form. 

• Lady Denman Maritime Museum, primarily a volunteer-run community museum in regional 

NSW, identified a volunteer who is blind and assists as desk roster coordinator at the gallery 

reception. She also assists with the distribution of promotional brochures in local retail 

shops and outlets.  

• Disability access for employees in larger state museums was included in their work diversity 

plans.  
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Case study: Queensland Art Gallery 

Queensland Art Gallery is one of the few surveyed museums and galleries which has strategically 

integrated disability policies into their overall management plan.  

Through their Human Resources Policy and Guidelines on Supporting on the Implementation of 

Equal Employment Opportunity (EEO) in the Recruitment and Selection Process, the gallery has 

ensured that people with disabilities have access to employment opportunities.  

Below are excerpts from the gallery’s disability policies. 

2.2 People with disabilities 

Disability encompasses a large range of physical, sensory, intellectual or psychiatric disabilities that 

presently exist or previously existed but no longer exist. People with disabilities may require little or 

no assistance to compete equitably at interview or achieve the required outcomes of a position. 

Alternatively, people with disabilities may require reasonable adjustments to be made to the selection 

process or the work environment. The adjustments required depend on the specific circumstances of 

the applicant or employee. 

Point 3 of this document also covers advertising vacancies. It includes a comprehensive table with 

specific contacts for places to advertise, including those with links to the disability network. One 

example is Partnership with Industry, a local employment agency specialising in people with 

disabilities. 

3.3 People with disabilities  

Be flexible about means of contacting applicants (not just the telephone) and be accessible—

physically, visually and orally. 

If an applicant identifies as a person with a disability, ask about their individual special needs to allow 

them to equitably compete with applicants without disabilities (e.g. particular needs in terms of 

physical access, communication etc). 

Point 4.2 also includes suggestions for approaching specific impairments such as hearing, vision 

and speech in interview situations. 

Point 4.4, ‘Government assistance available for employing people with disabilities’, includes 

information on the Supported Wage System (SWS), where people with a disability can be 

employed at a wage based on their productivity as assessed by an independent expert: 

Under SWS a worker can be recruited, trained and supported at no cost to the employer. There is a 

$1000 cash payment to the employer when a SWS worker is placed in a new job. 

The Department of Family and Community Services will assist with the cost of leasing, hiring or 

buying workplace modifications or special or adaptive equipment for up to $5000 under the 

Workplace Modification Scheme. 

The Queensland Disability Advisory Council, a state government body, is referred to for 

information about these matters. 

http://qag.qld.gov.au 

RECOMMENDATION 5—Training and employment 

That employment services, and government disability and employment portfolios, recognise and 

support arts and cultural vocational education, training and employment strategies for people 

with disabilities. 

3.1.3 Disability Action Plans and awareness training 

Question 5: Does your organisation have a disability policy and action plan? 

YES 

http://qag.qld.gov.au/
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Overall  .............................................................. 26 (24%) 

Metropolitan  ..................................................... 14 (33%) 

Regional  ........................................................... 12 (19%) 

Question 6: Have you or your staff ever undertaken any disability awareness training? 

YES 

Overall  .............................................................. 43 (40%) 

Metropolitan  ..................................................... 21 (49%) 

Regional  ........................................................... 22 (34%) 

The Disability Discrimination Act has been in force since 1992, and if an organisation has a 

Disability Action Plan in place, this will be considered in the event of a complaint of 

discrimination. The three-quarters of all organisations surveyed who don’t have a Disability 

Action Plan may be leaving themselves exposed to potential liability. The Australian Human 

Rights Commission provides a register of Disability Action Plans at 

www.hreoc.gov.au/disability_rights/action_plans/Register/register.html. 

What is interesting is that even in the absence of a Disability Action Plan, numerous 

organisations had conducted staff awareness training. 

Arts Access Australia members offer TAFE-accredited and non-accredited arts and disability 

awareness training. Awareness training for staff is a key strategy for organisations to provide a 

welcoming experience for their patrons. It directly addresses attitudinal barriers commonly 

identified by people with disabilities as a reason for not attending.  

Case study: National Museum of Australia 

Accessing the Museum: A Study on Public Programs for People with Disabilities is a 

comprehensive report prepared for the National Museum of Australia (NMA) in 2003. It assesses 

the existing situation and future potential for the museum to integrate disability access, and 

reviews NMA policies and plans. In 2002, the Public Programs section at the museum had 

initiated a social inclusion project aiming to increase access to the museum and to ensure that all 

Australians were represented by the museum: 

Social inclusion is an imperative for the National Museum of Australia. Its strategic priority ‘to extend 

access to the Museum’ directs all museum staff to include access strategies into their core programs. 

The social inclusion strategy being developed ... aims to provide a framework for the development and 

delivery of diverse programs that engage and represent special needs audiences. 

In this climate of increasing pressure for museums and galleries to remain relevant to contemporary 

society and to justify public spending, the study of intellectual access is warranted for social, legal and 

business reasons. 

Edwina Jans, Accessing the Museum: A Study on Public Programs for People with Disabilities for the 

National Museum of Australia, National Museum of Australia, Canberra, 2003 

According to the report, the existing Disability Discrimination Action Plan for the museum, 

formulated in 1997, needs to be updated and be more relevant to current facilities, spaces and 

programs. The report also emphasised the need to have a Disability Action Plan to increase access 

to NMA services, and to coordinate, communicate and clarify the roles of all NMA departments 

in providing access services. 

www.nma.gov.au 

 

http://www.hreoc.gov.au/disability_rights/action_plans/Register/register.html
http://www.nma.gov.au/
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RECOMMENDATION 5—Awareness and training 

That existing accredited and non-accredited arts and disability awareness training modules 

provided by Arts Access Australia members be better promoted to museum and gallery sector 

stakeholders. 

3.2 Marketing and promotion 

3.2.1 Marketing to people with a disability 

Question 11: Do you have a marketing plan? 

YES 

Overall  .............................................................. 57 (53%) 

Metropolitan  ..................................................... 26 (60%) 

Regional  ........................................................... 31 (48%) 

Question 11a: Are disability groups one of your targets? 

YES 

Overall  .............................................................. 30 (28%)  

Metropolitan  ..................................................... 11 (26%) 

Regional  ........................................................... 19 (30%) 

Question 8: Are you currently attracting disability audiences to your venue, exhibitions or 

programs? 

YES 

Overall  .............................................................. 84 (79%) 

Metropolitan  ..................................................... 30 (70%) 

Regional  ........................................................... 54 (84%) 

Question 9: Do you undertake any monitoring regarding attendance? 

YES 

Overall  .............................................................. 25 (23%) 

Metropolitan  ..................................................... 11 (26%) 

Regional  ........................................................... 14 (22%) 

Half of all organisations have a marketing plan; some of those that do not indicated they were 

part of a local council which had overall responsibility for marketing.  

Nearly all organisations are attracting people with disabilities as audience members and, in the 

absence of visitor monitoring, we presume these are mostly people with visible physical or 

sensory disabilities. 

Where tracking did occur, it was often through the booking of a special event for people with 

disabilities, or through disability groups from the community booking into the venue. Bay 

Discovery Centre in South Australia, for example, is able to track disability groups through its 

group booking system. 
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When asked to comment on whether museums and galleries were attracting visitors with 

disabilities, many organisations indicated that this was an area about which they knew very little. 

Some museums and galleries believe that that visitors with disabilities would be naturally 

attracted to their venue; comments in surveys included ‘We hope so’, ‘I think we are’ and ‘It’s 

hard to tell’. 

The Australian Museum’s Audience Research Centre (AMARC) is one of the key centres for 

general audience research for museums and galleries; through partnerships, the centre has 

developed a number of reports that are available online. The site offers comprehensive web links 

related to evaluation methods for Australia and overseas. See 

www.amonline.net.au/amarc/resources/links.htm for details. Through the new contacts AMARC 

established during the Many Voices Making Choices research project, the centre has involved 

disability groups and individuals in ongoing focus groups and reference for disability issues at 

the museum.  

 

Several other museums and galleries described initiatives to promote their venue to people with a 

disability: 

• Queenscliffe Maritime Museum in Victoria includes disability groups as target markets in 

their marketing plan. People with disabilities and elderly people seem to be the target group 

who were most consistently promoted to by museums and galleries.  

• Portland Powerhouse Motor and Car Museum in Victoria has introduced a companion ticket 

with every ticket purchased by a person with a disability. This means that a carer gains free 

entry. The museum has also put a sticker on the front door so patrons are aware of this 

system, and it is clearly promoted. However, feedback from the museum is that they have 

never had anyone ask about or take up the offer. Therefore, wider promotion of the offer is 

required before visitors come to the museum, and a more specific promotional strategy 

would be required to target potential visitors with disabilities. 

•  The Museum and Art Gallery of the Northern Territory (MAGNT) incorporates access and 

disability as a strategic objective in its marketing plan. The Museum and Gallery of NT is 

under local government jurisdiction and therefore has regular disability audits. The local 

government Occupational Health and Safety (OHS) Division also assists in providing 

support for employees on disability awareness. 

3.2.2 Access services, promotional material and access symbols 

Question 10: Do you offer any special services/facilities for people with a disability? 

YES 

Overall  .............................................................. 78 (73%) 

Metropolitan  ..................................................... 34 (79%) 

Regional  ........................................................... 44 (69%) 

Question 10a: If so, do you use the international access symbols on your promotional 

material? 

YES 

Overall  .............................................................. 20 (19%) 

Metropolitan  ..................................................... 11 (26%) 

Regional  ........................................................... 9 (14%) 

http://www.amonline.net.au/amarc/resources/links.htm
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One key aim of these questions was to identify organisations providing more than just some level 

of physical access—which most do. 

Respondents to the survey indicated that the following types of services were currently offered in 

museums and galleries: 

• access ramps 

• activities for children with disabilities 

• art workshops, where art materials and equipment can be adapted to meet specific physical 

needs 

• Auslan tours 

• captioned videos 

• accessible toilets 

• accessible parking  

• education kits available to schools, including CDs with extension features for students with 

disabilities 

• electric scooters  

• free admission for carers 

• floor talks 

• hearing loops 

• lifts 

• large-print labels 

• subtitles on videos 

• special monthly access mornings for people with disabilities and their carers 

• staff assistance and guides when required 

• touch tours and ‘touch trolleys’  

• wheelchairs  

• websites featuring artists with disabilities. 

Most surveyed galleries and museums have temporary or permanent access ramps, lifts and 

disabled toilets. Ensuring access for people with a disability can be driven by a desire to comply 

with the provisions of the Disability Discrimination Act, but a compliance-driven approach can 

fail to appreciate the potential audience of people with disabilities.  

Two issues that arose from the surveys were the role of budgets and risk assessment in providing 

services. For example: 

• Wollondilly Museum in regional NSW has undertaken an access audit and identified the 

budget needed to redress and improve venue access. 

• Lake Macquarie Gallery was in the process of seeking appropriate risk assessment for use of 

wheelchairs on its site. 

Questacon in Canberra had a positive experience with installing their hearing aid loops, and 

received good service and assistance from a company that specialises in equipment for people 

with hearing and speech impairments. 

Appropriately skilled access auditors can assist organisations with access, and bring with them 

building knowledge, queries and recommendations about programming and services. Similarly 
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Arts Access Australia members can support organisations in developing and implementing 

access services. A challenge for organisations interested in providing access services, however, 

is that the service providers generally do not collaborate and information is not currently 

available in any one place. 

Venue audits to assess the realistic usability and access of a venue for people with disabilities are 

slowly becoming an essential tool for museums and galleries to address any physical barriers in 

the short and long term. Penrith City Council in NSW contracted a venue auditor/consultant who 

uses a wheelchair to assess all council venues, including the regional gallery. With appropriate 

expertise, organisations are better informed and alerted to any issues to address. 

A very small percentage of venues and organisations that responded to the survey included 

international and universal access symbols on their promotional material. While this figure 

appears low, it is higher than Arts Access Australia expected to find. Some respondents reported 

that the symbols were used on some promotional material but not all of it. Questacon in 

Canberra, for example, has some promotional material and signage which displays the 

international access symbols, but they are not included on all material. The 12 symbols were 

developed by the US Graphic Artists Guild and are available online at 

www.graphicartistsguild.org/resources/disability-access-symbols/. 

At the other end of the spectrum, it was more common to find the smaller volunteer-run 

museums producing simple, low-cost leaflets which clearly displayed the wheelchair access 

symbol. Murtoa and District Historical Society in Victoria, for example, uses international access 

symbols on their promotional material and is currently attracting a range of people with 

disabilities from such places as hospices, nursing homes and community homes for people with 

intellectual disabilities.  

While some organisations indicated that they had not strategically included people with 

disabilities as a target group in their marketing plans, they were still attracting them as audiences 

and participants. Some activities that have taken place in museums and galleries in Australia 

include: 

• the running of a disability arts group 

• an Indigenous music event with a high percentage of audience members in wheelchairs 

• visits by home and community care groups 

• visits by individuals and groups from special schools 

• visits by disability groups 

• recreational use of grounds at museums and galleries by people with disabilities. 

RECOMMENDATION 6—Resources and information 

That information on access services, symbols and providers be available in one place, such as the 

Arts Access Australia website, and promoted to museums and galleries to enable identification 

and targeting of people with a disability. 

3.2.3 Arts development 

Question 7: Do you promote or present any artists in exhibitions which have a disability 

focus? 

YES 

www.graphicartistsguild.org/resources/disability-access-symbols/
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Overall  .............................................................. 23 (21%) 

Metropolitan  ..................................................... 11 (26%) 

Regional  ........................................................... 12 (19%) 

Question 12: Have you presented any exhibition, event or public program with a specific 

disability focus? 

YES 

Overall  .............................................................. 31 (29%) 

Metropolitan  ..................................................... 19 (44%) 

Regional  ........................................................... 12 (19%) 

Question 13: Do you promote or present any exhibition or event specifically to disability 

groups? 

YES 

Overall  .............................................................. 20 (19%) 

Metropolitan  ..................................................... 13 (30%) 

Regional  ........................................................... 7 (11%) 

In Australia we are starting to see the growth of arts projects in visual arts and disability studios, 

with more exhibitions available to tour. One example of a successful exhibition was Out of 

Sight: Tactile Art 2004 at Object Gallery, NSW, which encouraged visitors to be ‘hands on’ with 

the objects and experience contemporary works of art through their sense of touch. Object 

Gallery and Vision Australia are also working together to raise awareness of the issues faced by 

people who are blind or visually impaired, and make innovative art, craft and design accessible 

to everyone. Another example was the Australian Outsiders exhibition, developed with an 

independent curator and Orange Regional Gallery. 

Case Study: Remembering Goodna 

Remembering Goodna: Stories from a Queensland mental hospital presented the difficult and 

complex history of Queensland’s oldest and largest mental hospital that was founded in 1865. In 

developing this exhibition, the Museum of Brisbane worked in partnership with The Park Centre 

for Mental Health (Queensland Health) and Professor Mark Finnane of Griffith University, an 

expert in the history of the hospital. The exhibition’s curatorial team employed processes and 

principles that ensured that the history of the hospital was presented sensitively, and allowed 

visitors to engage with it at their own comfort level. The curatorial approach favoured first-hand 

accounts so that the people who had lived and worked at the hospital had the opportunity to speak 

for themselves. The stories of patients and hospital staff were told side by side, often presenting 

conflicting and contradictory viewpoints. The exhibition attracted 60,000 visitors, around 650 of 

whom left substantial written feedback. 

http://www.magsq.com.au/_dbase_upl/Remembering%20Goodna.pdf 

Case study: Pinnacles Gallery 

Pinnacles Gallery is a regional gallery in north Queensland. It has demonstrated a commitment to 

developing exhibitions with and for the disability community, and provides a key example of an 

integrated, well-planned and strategic approach to disability issues and access. 

Pinnacles has developed a long-term relationship with the disability community through 

exhibitions, residencies and community workshops, and through new approaches to welcoming 

http://www.magsq.com.au/_dbase_upl/Remembering%20Goodna.pdf
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and informing gallery visitors. With this approach the gallery is able to respond to community 

interests and develop partnerships with local organisations. 

More importantly, it encourages the involvement of artists with disabilities and the disability 

community to work more collaboratively with the gallery. 

An important stepping-off point for Pinnacles Gallery was addressing the challenge that vision 

impairment presents for an artform predominantly understood as visual. This lead to exhibitions that 

encourage interaction with touch, taste, hearing and smell as well as vision—an approach which 

extends the experience of all gallery visitors. 

Mary Hutchison, Making the Journey: Arts and Disability in Australia, Arts Access Australia, 

Sydney, 2005, p. 79 

Pinnacles illustrates how disability can be a catalyst for more innovative and exciting 

opportunities for the museum and gallery sector in developing and presenting exhibitions. More 

importantly, it provides a vehicle for providing quality artistic outcomes for people with 

disabilities as creators and audiences. This is critical in changing the ‘negative’ perceptions or 

associations that may be associated with art produced by people with disabilities, and in 

improving the level of professionalism in exhibition presentation and contemporary art practices. 

In addition, key social benefits, such as community building and developing personal friendships, 

become positive outcomes of these projects which are sustained for the whole community. 

http://riverway.townsville.qld.gov.au/explore/gallery/index 

Case study: Goulburn Regional Gallery 

Goulburn Regional Gallery has consistently held workshops and incorporated exhibitions with 

people with disabilities in their annual artistic program.  

Since 1994, the gallery has held weekly art and craft workshops for adults with disabilities, with 

about 12 participants regularly attending. In 2005 it also offered weekly art workshops for three 

young people with disabilities. In 2004 and 2005 the gallery presented an exhibition of works by 

adults with mental illnesses. Gallery staff have also worked closely with the local school, the 

Crescent Special Schools Program (SSP) and special needs students from Goulburn High School 

to run workshops and present exhibitions. Students from the Crescent SSP exhibit in biannual 

school exhibitions, where they work with an artist to make works for the exhibition. 

Art materials and equipment are adapted as necessary to meet physical needs of workshop 

participants. The gallery has good physical access to the venue and a disabled toilet. 

www.goulburn.nsw.gov.au/community/1037/1095.html 

There is local in international interest in exhibitions that are about disability themes. In Australia, 

for example, the Powerhouse Museum and Vision Australia have received funding to develop an 

exhibition to tour. Opening in Sydney in 2009, the Living in a Sensory World: Stories from 

People with Blindness and Low Vision exhibition highlighted Vision Australia’s heritage 

collection, reflecting more than 140 years of service to people with visual impairment. In 2010, 

the exhibition tours nationally. 

Overseas there is also a great diversity of exhibitions with a disability theme. The Museum of 

disABILITY History in Buffalo, New York, is dedicated to the historical artifacts that tell the 

story of people with disabilities. The museum offers educational exhibits and activities that 

expand community awareness, and a comprehensive website that allows users to search through 

their collection. 

In the UK, the Department of Museum Studies at the University of Leicester has conducted a 

two-year project entitled Rethinking Disability Representation. The project involved nine 

http://riverway.townsville.qld.gov.au/explore/gallery/index
http://www.goulburn.nsw.gov.au/community/1037/1095.html
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museums across the UK working with disabled activists, artists and practitioners to develop new 

approaches to the interpretation and display of collections linked to disability.  

3.3 Use of existing resources 

Question 1: Have you heard of Arts Access Australia before? 

YES 

Overall  .............................................................. 48 (45%) 

Metropolitan  ..................................................... 25 (58%) 

Regional  ........................................................... 23 (36%) 

Question 14: Are you interested in finding out more about strategies for audience 

development and improving access for people with disabilities? 

YES 

Overall  .............................................................. 86 (80%) 

Metropolitan  ..................................................... 36 (84%) 

Regional  ........................................................... 50 (78%) 

Question 15: Do you have any information and/or resources available within your 

organisation for developing audiences on people with disabilities? 

YES 

Overall  .............................................................. 19 (18%) 

Metropolitan  ..................................................... 14 (33%) 

Regional  ........................................................... 5 (8%) 

Question 16: Have you or your organisation used the services of a disability arts 

organisation, e.g. Accessible Arts, for training, program, marketing or other advice? 

YES 

Overall  .............................................................. 14 (13%) 

Metropolitan  ..................................................... 9 (21%) 

Regional  ........................................................... 5 (8%) 

Overall there is moderate awareness of Arts Access Australia and a strong desire for further 

information about audience development and access. 

The search for resources or information within organisations revealed little of significance, with 

some naming in-house access plans, and very few noting Australia Council and Arts Access 

Australia publications. The low awareness and usage of existing Australia Council publications 

is consistent with the findings of a 2002 report called Marketing Victorian Museums which 

found that the then recent publication Access all Areas: Guidelines for Marketing the Arts to 

People with Disabilities was recognised by only 18% of 121 respondents.  

Case study: Accessing The Arts Group (ATAG) 

The NSW-based Accessing The Arts Group (ATAG) is dedicated to improving access for people 

with disabilities within the arts, disseminating current best practice and providing a forum for arts 
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professionals to discuss areas of interest. The goal for ATAG is to act as a lobby group across the 

arts and at all levels of government including the grass roots and high level decision makers.  

ATAG will raise the profile of issues discussed at meetings by distributing a media release after 

each meeting, promoting key outcomes. These media releases will be distributed to all ATAG 

members for promotion to their contacts including directors, CEOs and managers within their 

organisation. 

ATAG was initially formed by Accessible Arts NSW as a way of supporting cultural 

organisations to participate in the annual International Day of People With a Disability on 3 

December, and has grown into an independent group chaired by staff from mainstream arts 

organisations with responsibility for access. 

www.aarts.net.au/projects/accessing-the-arts-group/ 

Case study: Leadership Exchange in Arts and Disability (LEAD), USA 

The aim of the Leadership Exchange in Arts and Disability (LEAD) in the USA is to explore 

practical methods for implementing accessibility strategies, communicating information about 

arts and accessibility, and sharing resources and knowledge among professionals.  

In 2000, a group of 25 education managers, executive directors, development directors and house 

managers—all of whom were responsible for accessibility at their respective cultural venues—

met at the John F Kennedy Center for Performing Arts in Washington DC to discuss institutional 

access issues. While the level of experience among participants ranged from 20 years in the job to 

a few years, everyone shared one common goal: ‘the desire to create accessible cultural arts 

program for people with disabilities’. That initial group has now grown into a national 

professional network and an annual conference.  

www.kennedy-center.org/accessibility/education/lead/ 

RECOMMENDATION 7—Peer-to-peer learning 

That peer-to-peer learning and support within the museums and galleries sector is the preferred 

way of discussing and supporting improvements in access. The first step is for organisations to 

nominate an access coordinator. 

http://www.aarts.net.au/projects/accessing-the-arts-group/
http://www.kennedy-center.org/accessibility/education/lead/
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SECTION 4: ADDITIONAL RESEARCH FINDINGS 

4.1 International legislation 

4.1.1 USA 

In 2005, Arts Access Australia participated in the Leadership Exchange in Arts and Disability 

(LEAD) forum. LEAD is organised by the John F Kennedy Center for the Performing Arts’ 

director of accessibility, Betty Siegel. In 2008, Accessible Arts NSW, Arts Access VIC and Arts 

Access Australia coordinated Betty Siegel’s visit to Australia where she spoke to arts 

administrators and artists in Sydney, Melbourne, Adelaide and Brisbane. Apart from sharing her 

wealth of experience, she also discussed how the US legislative context for arts and disability 

was a significant driver of access (http://www.aarts.net.au/projects/betty-siegel-tour/). 

In the US, the law states that if an arts organisation receives federal funding it must employ an 

access officer, commonly known as a ‘section 504 coordinator’. The name refers to the relevant 

section of the Rehabilitation Act of 1973, which prohibits discrimination against people with 

disabilities. 

It is then the section 504 coordinator’s role to raise the profile of access issues within the 

organisation.  

4.1.2 UK 

In December 2006, the UK Disability Discrimination Act of 1995 was amended through the 

Disability Equality Duty to place a positive duty on all public bodies to promote disability 

equality. The intention is to bring about a shift in the legal framework from relying on individual 

people with disabilities complaining about discrimination, to a situation where the public sector 

becomes a proactive agent of change. 

The specific duties of the Arts Council England under the Disability Equality Duty include 

developing a disability equity scheme to set out its approach to achieving disability equality, 

both within the organisation and within the arts and creative sectors that they fund and support. 

RECOMMENDATION 8—Government disability legislation reform 

That the Commonwealth Government adapt USA and UK legislative provisions to amend the 

Disability Discrimination Act 1992 and place a positive duty on service providers to be 

accessible  

4.2 Policy and funding 

4.2.1 Federal arts 

The Commonwealth government does have an overall Disability Strategy, although its 1999 

mid-term review led to an important change: it removed the requirements for departments to 

produce annual Disability Action Plans and lodge them with the Human Rights and Equal 

Opportunity Commission (now AHRC) (Erebus International, Report of the Evaluation of the 

http://www.aarts.net.au/projects/betty-siegel-tour/
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Commonwealth Disability Strategy, 2006). This has important implications for departments like 

Environment, Water, Heritage and the Arts, which is now responsible for the arts portfolio 

previously managed by the Department of Communication, Information Technology and the 

Arts (DCITA). 

While DCITA did provide some information on access strategies in its annual report it kept no 

statistics on disability participation in funding programs like Visions of Australia. Arts Access 

Australia’s understanding is that DCITA were in the process of upgrading their grants 

management system to be able to provide information on attendance by people with disabilities. 

In 2008, Australia signed the United Nations Convention on the Rights of Disabled Persons 

(CRDP), which recognises cultural rights and the need to collect data and statistics at Articles 30 

and 31 respectively. The timing of the Convention will support recent federal developments, 

including the National Disability Strategy, the Australia Council 2008–10 Disability Action Plan, 

Disability (Access to Premises – Buildings) Standards and the Cultural Ministers Council launch 

of a national arts and disability strategy. 

Interestingly, Regional Arts Australia, which administers Commonwealth money as the Regional 

Arts Fund, does not have a Disability Action Plan yet has produced a report on regional arts 

funding from 2004 to 2006 that identifies the involvement of people with a disability. While 

Regional Arts Australia is a non-government agency, its initiative is a first for federal arts 

funding and could serve as a guide for federal arts authorities. 

The Visions of Australia funding program, administered by the Department of Environment, 

Water, Heritage and the Arts, has funded several exhibitions with the theme disability. In 

addition to the Powerhouse Museum and Vision Australia collaboration mentioned earlier,  

Visions of Australia previously supported the 2004–2007 national tour of the photographic 

exhibition Intimate EncountersðDisability and Sexuality. 

RECOMMENDATION 9—Government disability action plans 

That, as part of the National Disability Strategy, Commonwealth Government departments be 

required to develop and report on Disability Action Plans that include public funding programs 

and services, and lodge them with the Australian Human Rights Commission. 

4.2.2 State/Territory arts 

The policy and funding of access for people with a disability by State and Territory governments 

was not investigated in great depth. As with federal arts funding, the data collected by State and 

Territory arts funding bodies about arts attendance by people with a disability lacks clarity. 

The requirement to develop a Disability Action Plan does exist in some States, reflecting State 

legislation. Looking at the AHRC register of Disability Action Plans, the three authorities who 

have submitted them are: 

• Arts Victoria (2009) 

• Arts South Australia (2003 with a more recent 2007 Arts and Disability Framework that 

hasn’t been submitted) 

• the Department of Culture and the Arts Western Australia (2007). 

Victoria 
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The Arts Victoria Disability Action Plan 2009 – 2013 reflects Arts Victoria's commitment to 

ensuring that its policies, programs and services are accessible and responsive to the needs of 

people with disabilities. 

Arts Victoria is committed to ensuring that people with disabilities are involved in its 

consultative processes and to maximising the opportunities for people with disabilities to be 

involved in the Arts industry - as Board members of organisations, as employees, participants or 

audience members. 

 

The DAP demonstrates Arts Victoria's role as an industry leader in the role of disability 

awareness in the Arts. As such, Arts Victoria encourages its clients, agencies, and funded 

organisations to develop Disability Awareness Training Programs and Disability Action Plans. 

Creative Capacity+ is the key policy document for Arts Victoria. A major strength of this policy 
is a commitment to inclusion, participation and the contribution art makes to creating strong and 

vibrant communities.  

Arts Victoria, the Office of Disability and Department of Human Services have established an 

interdepartmental Arts and Disability Access Network (ADAN) to develop a collaborative 

approach to the consideration of policy and practice issues affecting people with a disability.  

South Australia 

Arts SA completed an Arts and Disability Framework in late 2007. Arts SA requires that 

recipients of major organisations performance funding and industry development organisations 

have an up-to-date Disability Action Plan.  

In 2006, the South Australian Government established the Richard Llewellyn arts and disability 

trust fund. The trust is a partnership between Arts SA and the SA Department of Families and 

Communities that support arts and disability projects and initiatives in addition to the ongoing 

Arts SA funding programs.  

Western Australia 

In Western Australia the Department of Culture and the Arts is committed to ensuring that 

people with disabilities, their families and carers are able to access and participate in arts and 

cultural services. 

In June 2006 the Department was approached by the Disability Services Commission to form a 

partnership with the aim of enabling people with disabilities to access and experience positive 

connections to everyday community life through arts and cultural activities. As part of the new 

strategic plan, the Disability Services Commission has provided $550,000 over three years to the 

Department to deliver and administer Disability Arts Inclusion Initiatives.  

The Department is working with a selection of its portfolio organisations and funded arts 

organisations to create opportunities for people with disabilities to enhance participation in 

events, performances, workshops and services through the Disability Arts Inclusion Initiatives 

(DAII). The project development process includes self-assessment, professional development, 

networking, project planning and evaluation: see www.dca.wa.gov.au/programs/disability. 

http://www.dca.wa.gov.au/programs/disability
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RECOMMENDATION 10—Cross-government partnerships 

That Commonwealth, State and Territory arts funding authorities seek partnerships with their 

equivalent disability, mental health and ageing authorities to support arts and disability initiatives 

and programs. 

RECOMMENDATION 11—Capital expenditure 

That Commonwealth, State and Territory arts funding authorities identify existing or develop 

new programs to support capital expenditure and the purchase of access equipment. 

4.2.3 Local arts 

The policy and funding of access for people with a disability by local government was beyond 

the scope of this research project. Arts Access Australia recognises the significant role local 

government plays in supporting all aspects of arts and culture in local communities.  

A number of museums and galleries that responded to the survey indicated that they operated 

within their local government’s overall strategic plan. In general, local government appears to be 

ahead of the other tiers of government in developing and implementing access strategies. The 

Australian Local Government Association (ALGA) has produced several documents about 

accessible communities and accessible workplaces, as well as a guide to Disability 

Discrimination Act Action Plans. See their website at www.alga.com.au/publications for a 

complete list. 

Within the overall area of arts and culture, Accessible Arts NSW has established the first award 

which recognises cultural activity accessible to people with a disability. All submissions to the 

Local Government Cultural Awards in NSW are considered for the Accessible Arts award. 

RECOMMENDATION 12—Local government 

That further research be undertaken to establish the level of local government provision of 

cultural services for people with disabilities, data collection and reporting. 

RECOMMENDATION 13—Local government access award 

That Arts Access Australia approach the Australian Local Government Association (ALGA) to 

establish a national arts access award. 

4.3 Sponsorship 

This research project was able to identify one example of an access program that had corporate 

sponsorship arrangements to support it. Given government interest in facilitating corporate arts 

sponsorship, access programs and services may represent a potential area deserving increased 

attention. 

The Art Gallery of NSW is the one example of an organisation that had specific funding for an 

access program, supported by the Clayton Utz legal firm. 

RECOMMENDATION 14—Sponsorship 

http://www.alga.com.au/publications
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That the Australian Business Arts Foundation (AbaF) identify and promote examples of best 

practice access sponsorship. 

4.4 Museum and gallery access 

While access means more than just physical access to premises, the reality of getting into and 

around museums and galleries remains an important focal point for people with disabilities. 

Responsibility for access is shared by all the organisations responsible for presenting exhibitions. 

It is worth repeating the advice of Graham Innes from AHRC that: 

Under the DDA [Disability Discrimination Act], it is unlawful to permit discrimination if there is 

a power to prevent it. Bodies that organise events, or provide funding for such events, have some 

power to decide where those events will be held. If they allow inaccessible venues to be used, 

then they may be liable for complaints under the DDA.  

4.4.1 Access to arts and cultural premises 

The rights of people with disabilities to access premises is recognised by State and 

Commonwealth legislation. In March 2010 the Australian Government launched the Disability 

Standards for Access to Premises, which for the first time set the minimum access requirements 

for people with a disability to publicly accessible buildings. 

The Standards cover features such as accessible lifts, stairs, ramps, toilets and corridors and 

include buildings such as office blocks, shops, hotels, motels, and common areas of new 

apartment buildings. The Standards will also provide greater certainty for business by providing 

for national consistency and reducing different regulatory arrangements. They will also provide 

the basis for improved arrangements for disability access in the Building Code of Australia.  

Currently for people with a disability, finding access information about venues that allows them 
to plan their attendance is an ongoing challenge. This research project identified several current 

and potential sources of access information for venues. 

In 1998, Arts Access VIC and VicHealth published The Vic Venue Guide. The guide provided 

details of access and facilities at over 75 Victorian entertainment, sporting and cultural facilities. 

The publication is out of print and information about access to Victorian cultural venues can be 

found through the EASE ticketing service run by Arts Access VIC.  

Initially created for the Perth International Arts Festival, the Western Australian Department of 

Culture and the Arts provides a list of accessible venues. See: 

www.dca.wa.gov.au/about/properties/disability_access 

The website Accessibility.com.au was established in May 1999 by two access consultants. They 

recognised a need for an Australian resource that provided comprehensive and ready access to 

information on accessible venues, facilities, services, transport, mobility aids and news. The site 

provides city guides which includes details of accessible cultural venues. See: 

http://www.accessibility.com.au/resource-

view.php?category_id=bf0f1717a81cb18c1d0c1180417bce79  

In the museums and galleries sector, Museums Australia has a database, initiated in 2000, of 

national exhibition venues which could be updated and extended to include access information. 

There would still be an additional leap required to present the information in a useable format for 

http://www.dca.wa.gov.au/about/properties/disability_access
http://www.accessibility.com.au/resource-view.php?category_id=bf0f1717a81cb18c1d0c1180417bce79
http://www.accessibility.com.au/resource-view.php?category_id=bf0f1717a81cb18c1d0c1180417bce79
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members of the general public planning a visit. For audience members with a disability, the most 

useful and reliable resource may be access information provided by each individual museum and 

gallery. 

Arts Access Australia recognises that access can have a cost to organisations and that change 

happens over time. Arts Access Australia supports improvements to access that do not cause 

detriment to existing audiences or organisations.  

Case study: Arts Access UK 

Arts Access UK has been established by the National Disability Arts Forum as a database of 

access information for the arts and cultural sector. The site relies on the voluntary provision of 

information from venues and notes that its accuracy cannot be guaranteed. 

http://artsaccessuk.org 

Case study: Levendale and Woodsdale History Rooms, Tasmania 

These museums are developing a new museum, and are building disability considerations into its 

initial planning and development process. A wheelchair ramp has been built in accordance with 

council specifications, and although a Disability Action Plan has not yet been developed, the 

museum’s strategic plan includes access for people with disabilities as a strategic objective. The 

new museum is also interested in providing children’s and school education programs that cater 

for students with disabilities, and plans to seek advice in this area.  

http://www.collectionsaustralia.net/org/1260/about/  

RECOMMENDATION 15—Museum and gallery responsibility for access 

That individual museums and galleries take responsibility for providing audience access 

information. 

RECOMMENDATION 16—Funding body responsibility 

That Commonwealth, State and Territory arts funding bodies only support exhibitions taking 

place in venues that can demonstrate they are taking reasonable steps to improve access. 

4.4.2 Access and heritage 

The tension between heritage and access considerations does occur regularly in the museums and 

galleries sector. In response, Accessible Arts NSW and Arts Access Australia are working on a 

research project with the Arts Law Centre of Australia and the University of Technology Sydney 

Shopfront Program to: 

• identify inconsistencies between heritage and disability discrimination legislation and case 

law at both State and Commonwealth levels 

• identify case studies of best-practice accessible design incorporated into heritage buildings 

• provide a report that addresses both the legal and design issues which can be used as a tool 

for advocacy. 

An unpublished progress report, due to be finalised later in 2010, has found that heritage status 

should be taken into account, although it does not excuse a venue from a responsibility to 

implement access strategies. 

http://artsaccessuk.org/
http://www.collectionsaustralia.net/org/1260/about/
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In 1999, the Australian Council of National Trusts and the Australian Heritage Commission 

produced a publication called Improving Access to Heritage Buildings: A Practical Guide to 

Meeting the Needs of People with Disabilities. It has a specific focus on heritage buildings and 

contains information and guidance applicable to museums and galleries. 

Case study: The Mint Museum, Historic Houses Trust (HHT), NSW 

Historic Houses Trust museums and galleries in NSW generally offer wheelchair access, disabled 

toilets, hearing aid loops, braille guides, TTY, Auslan (on notice of booking), large-print format 

and English as a Second Language (ESL) guides. 

The Mint Museum in NSW, however, has been working towards a more integrated approach to 

disability, and has strategically strengthened its planning of operations and programs to benefit 

from the success of investment over the last few years. The museum has developed a Disability 

Action Plan and included access in their strategic plan. 

This process was assisted by a previous staff member who was an education and disability 

specialist and who strongly advocated access issues within the organisation. Through the 

involvement of this staff member, the Trust produced an important training booklet titled Open 

House: Welcoming Visitors with Disabilities. This resource was also available in large-print and 

text-only versions. It is an important guide for staff and volunteers which covers international 

access symbols, strategies, terminology and information for dealing with visitors with a range of 

specific disabilities. The HHT also regularly uses the disability awareness training handbook 

produced by Accessible Arts NSW. 

Currently the Mint Museum has not identified any Board or management committee members 

with a disability, but has identified 13 volunteers who have a disability. It has undertaken training 

with Accessible Arts NSW to create a pool of 30 staff members who will conduct training at other 

HHT museums and properties. 

The HHT also offers a Sensory Sunrise Tour at Elizabeth Farm, which is an access-friendly tour 

with braille guide, audio guide and tactile map of the garden. Information about this tour is 

mailed out to disability peak organisations. 

www.hht.net.au/museums/the_mint 

Case study: Sydney Observatory 

Toner Stevenson, the general manager at the Sydney Observatory, manages this historic 

observatory, which was built in 1858 and operated as a working observatory until 1982. Now it is 

a museum and astronomy education venue under the Powerhouse Museum’s trusteeship.  

One of the key issues facing the Observatory is the design of its historic buildings, which poses 

challenges for people with special needs. However, even on a modest budget, Stevenson has been 

able to devise creative audience development strategies to accommodate different audience needs 

but ensure they are all still provided with an experience of first-rate value.  

The building had new stairs and handrails installed to attempt to meet Ordinance 70 (now the Building 

Code of Australia), although the age of the building does not mean that many exemptions were 

permitted. 

Toner Stevenson, Working to Integrate Access on a Budget, paper presented at Embracing the 

Accessible Era seminar, Sydney, 7 December 2005. (All quotes in the case study are from this paper.) 

Smaller buildings were modified to make more accessible public spaces for display. From a 

physical viewpoint, Stevenson explains how the building has about 50% of its space available to 

those who cannot climb stairs. Design modifications were made—for example, an astronomer 

adjusted the telescope to enable height variability, especially for those in a wheelchair or with 

limited mobility. 

http://www.hht.net.au/museums/the_mint
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It is all about communication. Because we do not have a modern facility we need to know whether 

groups or individuals have a disability so we can ensure they get the best experience possible such as 

on-site parking, an area for lunch, a telescope outside, a shorter tour etc. For the outing to be 

worthwhile it must be a pleasant experience for the carers as well as the group. It has most likely been 

a much bigger effort for the clients to get out of their specifically designed environment to come to the 

Observatory, than it is for us to adapt to their needs. While some museum staff have had trouble 

seeing this, most now understand that we are not doing them a favour.
 

Stevenson aims to provide a flexible service for school groups. If the museum is aware that a 

certain group has students who are less able—physically, intellectually or behaviourally—they 

tailor the experience to suit the group.  

Through direct community feedback from a supervisor who had brought an adult group of people 

with intellectual and physical disabilities to visit, Stevenson was quickly able to ascertain what 

they liked and what the museum could improve. Through this feedback the museum was able to 

address improvements to pathways and some external areas of the site, and now have plans to 

recreate paths and other features based on the invaluable recommendation of these visitors.  

The Sydney Observatory believes that, when planning new facilities, much can be achieved by 

listening to clients prior to their visit, during their visit and after the visit. Important feedback has 

been gained this way—for example, when a group from the House with No Steps visited, staff 

initially assumed the group would not be able to climb stairs, but they were in fact able to. The 

group also enjoyed a picnic lunch on the lawn, but was unaware that picnic tables could have 

been provided by the museum. Once the museum realised, they followed up to inform the group 

that tables could be provided on their next visit.  

We have only made very small steps. There is much more we can do to improve our services and 

facilities ... Even small improvements are worthwhile. 

www.sydneyobservatory.com.au 

RECOMMENDATION 17—Access and heritage 

That recommendations from the final Accessible Arts NSW Access and Heritage research 

project report be implemented. 

4.5 Websites and ticketing 

4.5.1 Websites 

Although not covered in specific survey questions, access to websites and online ticketing 

services were identified as significant through the research.  

The Australian Human Rights Commission has released web guidelines specifically to avoid 

discrimination without compromising the richness of online communication. These guidelines do 

not appear to be well utilised by arts organisations.  

A 2005 UK report, Accessibility of Museum, Library and Archive Websites: The MLA Audit, 

found that only 42% of sites surveyed met the most basic technical accessibility guidelines. 

Using a series of Web Accessibility Initiative (WAI) checkpoints as a basis, the research 

nevertheless found that if web developers addressed just 6 out of 65 checkpoints, and 13 of the 

189 problems encountered by users with a disability, they could solve 68% of the overall 

accessibility problems on their sites.  

These findings indicate that accessibility can be achieved through commitment, planning and 

training, and by making web accessibility a criterion for every web development tender brief. 

http://www.sydneyobservatory.com.au/
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Many museum and galleries do provide specific information about disability access and services 

on their websites.  

• The Powerhouse Museum, NSW, provides a web page dedicated to disability needs and 

services. See www.powerhousemuseum.com/visit/access.asp. 

• The National Museum of Australia, Canberra, has a website that clearly displays disability 

access information. It informs visitors with disabilities that all museum areas are accessible 

by lift or ramp; accessible parking facilities are available and are close to the main entrance; 

wheelchairs and strollers are available for hire; and an electronic scooter is available for hire 

on a trial basis. The museum also has hearing induction loops and Auslan interpreters to 

facilitate the storytelling at the Story Place section. See 

http://www.nma.gov.au/visit/visiting_the_museum/#row_10.  

4.5.2 Ticketing 

Access to online ticketing services was not a specific survey question and was not identified as 

particularly significant for museums and galleries. 

4.6 Resources 

Note that the following resource list is limited to reports and services that can be found online.  

4.6.1 Australia 

Organisations and publications 

Arts Access Australia 

www.artsaccessaustralia.org 

National Arts and Disability Strategy 

Produced by the Cultural Ministers Council this Strategy sets out a vision for improving access 

and participation in the artistic and cultural activities for people with disabilities. The Strategy 

provides a framework within which jurisdictions can assess and improve existing activities. It 

also identifies new priority projects that could be progressed as national initiatives or by 

individual jurisdictions. 

www.cmc.gov.au/working_groups/national_arts_and_disability_strategy  

Disability (Access to Premises – Buildings) Standards 

These Standards for the first time set the minimum access requirements for people with a 

disability to publicly accessible buildings. 

http://www.ag.gov.au/premisesstandards 

Access All Areas: Guidelines for Marketing the Arts to People with Disabilities 

A practical guide that covers actions which are within reach of arts organisations, especially 

marketing officers and their departments.  

www.australiacouncil.gov.au/research/disability_and_the_arts/reports_and_publications/access_

all_areas_guidelines_for_marketing_the_arts_to_people_with_disabilities 

http://www.powerhousemuseum.com/visit/access.asp
http://www.nma.gov.au/visit/visiting_the_museum/#row_10
http://www.artsaccessaustralia.org/
http://www.cmc.gov.au/working_groups/national_arts_and_disability_strategy
http://www.ag.gov.au/premisesstandards
http://www.australiacouncil.gov.au/research/disability_and_the_arts/reports_and_publications/access_all_areas_guidelines_for_marketing_the_arts_to_people_with_disabilities
http://www.australiacouncil.gov.au/research/disability_and_the_arts/reports_and_publications/access_all_areas_guidelines_for_marketing_the_arts_to_people_with_disabilities
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Disability Fact Pack 

Outlines a variety of issues for arts organisations regarding people with disabilities, including 

access, attitude, employment and discrimination. It also provides an overview of the Disability 

Discrimination Act. 

www.australiacouncil.gov.au/research/disability_and_the_arts/reports_and_publications/disabilit

y_fact_pack 

Making the Journey: Arts and Disability in Australia 

An Arts Access Australia publication containing case studies of arts projects involving people 

with disabilities, including Pinnacles Gallery and Bunker Cartoon Gallery.  

www.australiacouncil.gov.au/research/disability_and_the_arts/reports_and_publications/making

_the_journey_arts_and_disability_in_australia 

Many Voices Making Choices: Museum Audiences with Disabilities 

Research report from the Australian Museum exploring the experiences of people with 

disabilities in the museum environment. 

http://australianmuseum.net.au/publication/Many-Voices-Making-Choices-Museum-Audiences-

with-Disabilities/   

Guess Who’s Going to the Gallery?  

The first findings of the Museums & Galleries NSW research project, which indicates that 5% of 

visitors surveyed self-identified as having a disability.  

www.mgnsw.org.au/resources/audience_research/ 

National Standards for Australian Museums and Galleries 

A collaborative document by nine organisations in the Australian museums and galleries sector. 

Version 1.0 of the standards was released in September 2008.  

http://www.collectionsaustralia.net/sector_info_item/107  

Museums Australia – Networking Site 

Museums Australia has created this hub to promote and facilitate communication across its 

networks. 

http://www.manexus.ning.com   

Improving Access to Heritage Buildings 

A publication by the Australian Council of National Trusts and Australian Heritage Commission. 

Australian Heritage Council.  

www.environment.gov.au/heritage/ahc/publications/commission/books/access-heritage-

buildings.html 

Open House: Welcoming Visitors with Disabilities 

http://www.australiacouncil.gov.au/research/disability_and_the_arts/reports_and_publications/disability_fact_pack
http://www.australiacouncil.gov.au/research/disability_and_the_arts/reports_and_publications/disability_fact_pack
http://www.australiacouncil.gov.au/research/disability_and_the_arts/reports_and_publications/making_the_journey_arts_and_disability_in_australia
http://www.australiacouncil.gov.au/research/disability_and_the_arts/reports_and_publications/making_the_journey_arts_and_disability_in_australia
http://australianmuseum.net.au/publication/Many-Voices-Making-Choices-Museum-Audiences-with-Disabilities/
http://australianmuseum.net.au/publication/Many-Voices-Making-Choices-Museum-Audiences-with-Disabilities/
http://www.mgnsw.org.au/resources/audience_research/
http://www.collectionsaustralia.net/sector_info_item/107
http://www.manexus.ning.com/
http://www.environment.gov.au/heritage/ahc/publications/commission/books/access-heritage-buildings.html
http://www.environment.gov.au/heritage/ahc/publications/commission/books/access-heritage-buildings.html
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Obtain a copy of this Historic Houses Trust brochure by phoning (02) 8239 2442 or emailing 

info@hht.net.au. 

A Way with Words: Guidelines for the Portrayal of People with Disabilities 

A Queensland Government publication.  

www.disability.qld.gov.au/community/communication/way-words/ 

Mental Illness and Suicide: a Mindframe Resource for Stage and Screen  

Provides practical advice and information for people involved in the development of Australian 

film, television and theatre to help them create truthful and authentic portrayals of mental illness 

and suicide.  

www.mindframe-media.info/site/index.cfm?display=86070 

Disability Rights: Australian Human Rights Commission 

A useful overview of the Disability Discrimination Act 1992. 

www.hreoc.gov.au/disability_rights/ 

Web Access Guidelines 

Guidelines by the Australian Human Rights Commission (AHRC). 

www.hreoc.gov.au/disability_rights/standards/www_3/www_3.html 

Companion Card 

A card system developed in Victoria, with other States following. Allows carers of people with 

disabilities to attend arts and cultural events free of charge. 

www.companioncard.org.au 

Australian Society of Accredited Access Auditors 

www.access.asn.au 

Vision Australia 

Blindness and low vision services, including advice and provision of audio description, and 

tactile tours (primarily in NSW, VIC, ACT). 

www.visionaustralia.org.au 

Captioning and hearing services 

Australian Sign Language Interpreters Association 

Find an interpreter and relevant policies. 

http://aslia.com.au/mambo/content/section/6/54/ 

Media Access Australia 

Captioning advocacy group for the media and theatre. 

mailto:info@hht.net.au
http://www.disability.qld.gov.au/community/communication/way-words/
http://www.mindframe-media.info/site/index.cfm?display=86070
http://www.hreoc.gov.au/disability_rights/
http://www.hreoc.gov.au/disability_rights/standards/www_3/www_3.html
http://www.companioncard.org.au/
http://www.access.asn.au/
http://www.visionaustralia.org.au/
http://aslia.com.au/mambo/content/section/6/54/
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www.mediaaccess.org.au 

Audio Description (Media Access Australia) 

www.audiodescription.com.au 

Red Bee Media (incorporating the Australian Caption Centre), NSW 

www.auscap.com.au 

The Captioning Studio, ACT 

www.thecaptioningstudio.com 

Better Hearing 

Adaptive hearing technology. 

www.betterhearing.org.au 

Deafness Forum 

Advice on best practice in captioning. 

www.deafnessforum.org.au 

Assistive Listening 

Good practice guide to use and installation of listening technology. 

www.disability.wa.gov.au/aud/planningbetteraccess/buildingfacilities/assistive_listening_device

s.html 

Assistive equipment 

Independent Living Centres Australia 

Source of advice on commercially available assistive equipment. 

www.ilcaustralia.org/home/default.asp 

Technical Aid to the Disabled 

Source of advice and custom-made assistive equipment. 

www.tadnsw.org.au/About/tadaust.html 

Master Lifts 

www.masterlifts.com.au 

4.6.2 International 

United Kingdom 

Arts Council England 

Enter ‘disability’ as a search term to find relevant projects and reports. 

http://www.mediaaccess.org.au/
http://www.audiodescription.com.au/
http://www.auscap.com.au/
http://www.thecaptioningstudio.com/
http://www.betterhearing.org.au/
http://www.deafnessforum.org.au/
http://www.disability.wa.gov.au/aud/planningbetteraccess/buildingfacilities/assistive_listening_devices.html
http://www.disability.wa.gov.au/aud/planningbetteraccess/buildingfacilities/assistive_listening_devices.html
http://www.ilcaustralia.org/home/default.asp
http://www.tadnsw.org.au/About/tadaust.html
http://www.masterlifts.com.au/
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www.artscouncil.org.uk 

Disability Access: A Good Practice Guide for the Arts 

Comprehensive guide to increasing participation in the arts by disabled people as artists, 

audience members, participants and employees. Includes checklists and an action plan template. 

www.artscouncil.org.uk/publication_archive/disability-access-a-good-practice-guide-for-the-

arts/  

New Audiences Archive: Taking Part in the Arts (UK) 

Features details of many audience development projects in the UK, and a range of resources. 

Click on ‘New Audiences Archive’, then enter ‘disability’ as a search term. 

www.takingpartinthearts.com 

Action for Access: A Practical Resource for Arts Organisations  (UK) 

Describes levels of engagement with access, ranging from no-cost strategies through to larger 

scale and long-term improvements. It is particularly good example of a practical resource.  

www.artscouncil.org.uk/publication_archive/action-for-access-a-practical-resource-for-arts-

organisations/  

Arts Access UK 

Access information for arts and cultural venues 

www.artsaccessuk.org 

Inside Out: Exploring the Relationship between Disability and Architecture 

Features disabled and deaf artists responding creatively to places and spaces. 

www.art-architecture.co.uk/insideout 

Museums, Libraries and Archives Council Disability Portfolio (UK)  

A series of 12 guides on creating accessible environments and working with people with a 

disability. All guides can be downloaded separately from the website.   

http://www.mla.gov.uk/what/support/toolkits/libraries_disability/find_out_about_disability 

More general information about libraries and disability can is also available here: 

http://www.mla.gov.uk/what/support/toolkits/libraries_disability  

Accessibility of Museum, Library and Archive Websites: The MLA Audit 

Report by Helen Petrie, Neil King and Fraser Hamilton, City University. Museums, Libraries 

and Archives Council, London, 2006. 

http://www.egovmonitor.com/reports/rep11278.pdf 

University of Leicester: Research Centre for Museums and Galleries 

http://www.artscouncil.org.uk/
http://www.artscouncil.org.uk/publication_archive/disability-access-a-good-practice-guide-for-the-arts/
http://www.artscouncil.org.uk/publication_archive/disability-access-a-good-practice-guide-for-the-arts/
http://www.takingpartinthearts.com/
http://www.artscouncil.org.uk/publication_archive/action-for-access-a-practical-resource-for-arts-organisations/
http://www.artscouncil.org.uk/publication_archive/action-for-access-a-practical-resource-for-arts-organisations/
http://www.artsaccessuk.org/
http://www.art-architecture.co.uk/insideout
http://www.mla.gov.uk/what/support/toolkits/libraries_disability/find_out_about_disability
http://www.mla.gov.uk/what/support/toolkits/libraries_disability
http://www.egovmonitor.com/reports/rep11278.pdf
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In particular, see the research reports Rethinking Disability Representation and Buried in the 

Footnotes: The Representation of Disabled People in Museum and Gallery Collections.. 

www.le.ac.uk/ms/research/rcmgpublicationsandprojects.html 

Re-Presenting Disability: Activism and Agency in the Museum 

Publication exploring issues around the representation of disabled people in Museums 

http://www.amazon.co.uk/Re-Presenting-Disability-Richard-Sandell/dp/0415494737  

USA 

Kennedy Center Leadership Exchange in Arts and Disability: Resources 

Includes information on how to obtain copies of the Center’s ‘tip sheets’ on different aspects of 

access in the arts, plus other resources.  

www.kennedy-center.org/accessibility/education/lead/resources.html 

NEA Accessibility Office 

The National Endowment for the Arts Accessibility Office resources on accessibility. 

www.nea.gov/resources/Accessibility/ 

Disability Access Symbols (Graphic Artists Guild) 

The Graphic Artists Guild site provides information and image downloads.  

www.graphicartistsguild.org/resources/disability-access-symbols/ 

Design for Accessibility: A Cultural Administrator’s Handbook  

www.nea.gov/resources/accessibility/pubs/DesignAccessibility/DesignAccess.pdf 

Visitor Studies Association  

www.visitorstudies.org 

The Accessible Museum: Model Programs of Accessibility for Disabled and Older People  

A joint publication by the American Association of Museums (AAM) and the Institute of 

Museum Services, 1993. The publication is now available through Amazon:  

http://www.amazon.com/Accessible-Museum-Programs-Accessibility-Disabled/dp/0931201160   

Search on ‘Accessibility’ as a topic to find further relevant information developed by the AAM. 

www.aam-us.org 

Art Beyond Sight: Handbook for Educators and Museums 

This handbook explores the process of creating accessible programming for people with visual 

impairments.  

www.artbeyondsight.org/handbook/index.shtml 

Association of Science-Technology Centers Inc 

http://www.le.ac.uk/ms/research/rcmgpublicationsandprojects.html
http://www.amazon.co.uk/Re-Presenting-Disability-Richard-Sandell/dp/0415494737
http://www.kennedy-center.org/accessibility/education/lead/resources.html
http://www.nea.gov/resources/Accessibility/
www.graphicartistsguild.org/resources/disability-access-symbols/
http://www.nea.gov/resources/accessibility/pubs/DesignAccessibility/DesignAccess.pdf
http://www.visitorstudies.org/
http://www.amazon.com/Accessible-Museum-Programs-Accessibility-Disabled/dp/0931201160
http://www.aam-us.org/bookstore/index.cfm?mode=group&id=1
http://www.artbeyondsight.org/handbook/index.shtml
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Provides very useful resources for improving access to facilities and services, developing policy 

and action plan documents, and consulting with disability communities. Click on ‘Accessible 

Practices’ in the resources list.  

www.astc.org/resource/index.htm 

Smithsonian Guidelines for Accessible Exhibition Design  

Guidelines for museums and galleries. 

www.si.edu/opa/accessibility/exdesign/start.htm 

Museum of disABILITY History   

www.museumofdisability.org 

Canada 

Museum Education Monitor  

Subscriptions are available to this Canadian e-journal.  

www.mccastle.com/subscribe.asp 

 

http://www.astc.org/resource/index.htm
http://www.si.edu/opa/accessibility/exdesign/start.htm
http://www.museumofdisability.org/
http://www.mccastle.com/subscribe.asp
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SECTION 5: APPENDICES 

Appendix A: Survey 
 

DISABILITY ACCESS & AUDIENCE DEVELOPMENT PROJECT 

NATIONAL SURVEY 

FOR MUSEUMS AND GALLERIES 

 

 

1. Have you heard of Arts Access Australia before?  (formerly DADAA National Network) 

Please circle Yes No     

 

2. Do you have any people who identify as having a disability on your Board/management 

committee? 

Please circle Yes No If so how many?________ 

 

3. Do you have any staff or volunteers who identify as a person with specific needs or a 

disability? 

Please circle Yes No If so how many?________ 

 

4. Do you have a strategic plan?  

Please circle Yes No 

 

4a. If yes, is access and disability a strategic objective incorporated in your plan? 

Please circle Yes No 

 

5. Does your organisation have a disability policy and action plan? 

Please circle Yes No 

 

5a. Are you willing to provide copies?          Yes             No 

 

6. Have you or your staff ever undertaken any disability awareness training?  

 Yes  No  

 

If yes, please give details: ______________________________________________________  

 ___________________________________________________________________________  

 

7. Do you promote or present any artists in exhibitions which have a disability focus?  

 Yes No   

 

If yes, please give details: ______________________________________________________  

 ___________________________________________________________________________  

 

8. Are you currently attracting disability audiences to your venue, exhibitions or programs?

 Yes No   

 

If yes, please give details: ______________________________________________________  

 ___________________________________________________________________________  
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9. Do you undertake any monitoring regarding attendance of people with disabilities to your 

venue? 

 Yes No   

 

If yes, explain what type of monitoring method you undertake: ________________________  

 ___________________________________________________________________________  

 

10. Do you offer any special services/facilities for people with a disability?  

Please circle Yes No 

 

If yes, please specify: _________________________________________________________  

 ___________________________________________________________________________  

 

10a. If so, do you use the international access symbols on your promotional material?  

Please circle Yes No 

 

11. Do you have a marketing plan? Yes No 

 

11a. Are disability groups one of your target groups? Yes No 

 

12. Have you presented any exhibition, event or public program with a specific disability focus?

 Yes No 

 

If yes, please give details: ______________________________________________________  

 ___________________________________________________________________________  

 

13. Do you promote or present any exhibition or event specifically to disability groups?  

 Yes No 

 

Please give details: ___________________________________________________________  

 ___________________________________________________________________________  

 

14. Are you interested in finding out more about strategies for audience development and 

improving access for people with a disability? 

Please circle Yes No 

 

If you would like to know more about available resources please contact:   

email: ed@ artsaccessaustralia.org 

 

15. Do you have any information and/or resources available within your organisation for 

developing audiences for people with disability? (e.g. audits, publications, reports, training, 

promotional material, education kits, skills and dedicated staff) 

Please circle Yes No 

 

If yes, please list or if possible, please attach copies with the completed questionnaire. 

 

16. Have you or your organisation used the services of a disability arts organisation  

e.g. Accessible Arts for training, program, marketing or other advice? 

Please circle Yes No 
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If so, please give details: _______________________________________________________  

 ___________________________________________________________________________ 

 ___________________________________________________________________________  

 

Please attach any additional pages if necessary. 

 

THANK YOU FOR YOUR TIME TO COMPLETE THIS SURVEY 

 

Please return your completed survey by Friday 17 February 2006 to: 

Cheryle Yin-Lo 

Arts Access Australia 

Disability Access & Audience Development Project 

PO Box 72 

Hazelbrook NSW 2779 

Email: c.yinlo@bigpond.com Mobile: 0407 409 445 
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Appendix B: Respondents 

Table B1: List of survey respondents  

Organisation Location 
Regional (R) or 

Metro (M) 

ACT   

Canberra Museum and Gallery  Canberra M 

National Museum of Australia Canberra M 

National Gallery of Australia Canberra M 

National Portrait Gallery Canberra M 

Questacon: National Science and Technology Centre  Kingston M 

Total  5  

NSW   

Australian National Maritime Museum Sydney M 

Bathurst Regional Art Gallery Bathurst R 

Bland District Historical Society West Wyalong R 

Casula Powerhouse Arts Centre Casula M 

Cootamundra Heritage Centre  Cootamundra R 

Goulburn Regional Gallery Goulburn R 

Grafton Regional Gallery Grafton R 

Hawkesbury Museum  Windsor M 

Lake Macquarie City Art Gallery Lake Macquarie R 

Lady Denman Heritage Complex Huskisson R 

New England Regional Art Museum Armidale R 

Newcastle Regional Museum Newcastle R 

Penrith Regional Gallery & Lewers Bequest Emu Plains M 

Raymond Terrace & District Society  Raymond Terrace R 

Salvation Army Heritage Centre Bexley North M 

St George Regional Museum Hurstville M 

The Mint-HHT Sydney M 

The Oaks Historical Society The Oaks R 

Uni of New England-Mus. Of Antiquities Armidale R 

Uni of New England-Mus. Of Zoology Armidale R 

Total  20  

NT   

Katherine Regional Arts Inc. Katherine  R 

Museum & Art Gallery of NT Darwin M 

National Pioneer Women's Hall of Fame Alice Springs  R 

Total  3  

QLD   

Archer Park Stn & Steamtrain Museum Rockhampton R 

Artspace Mackay Mackay R 

Australian Stockmans Hall of Fame  Longreach R 
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Bowen Historical Society  Bowen R 

Bundaberg Arts Centre Bundaberg R 

Chinchilla Historical Society Chinchilla R 

Diamantina Healthcare Museum  Annerley R 

Ipswich Art Gallery Ipswich R 

Nambour District Historical Society Nambour R 

Noosa Shire Museum  Cooroora R 

Queensland Art Gallery Queensland M 

Samford District Historical Society Samford R 

The Workshops Rail Museum North Ipswich R 

Total  13  

SA   

Art Gallery of South Australia Adelaide M 

Bay Discovery Centre Glenelg M 

Migration Museum  Adelaide M 

Olivewood-National Trust Property Renmark R 

Total  4  

TAS   

Design Centre Tasmania M 

Levendale and Woodale History Rooms Orford R 

Moonah Arts Centre Moonah M 

Pioneer Village Museum Burnie R 

Port Arthur Historical Site Port Arthur R 

Tasmanian Museum & Art Gallery Hobart M 

Tasmanian Cricket Museum Rosny Park M 

Tasmanian Wool Centre-History Museum Ross R 

Waratah Museum Society Waratah R 

Total  9  

VIC   

Ararat & District Historical Society Ararat R 

Arts Project Australia Northcote M 

Ballarat Tramway Museum Ballarat R 

Banyule City Council Ivanhoe M 

Beleura House & Garden (Tallis Foundation) Mornington R 

Bendigo Art Gallery Bendigo R 

Centre for Contemporary Photography Melbourne M 

Chelsea & District Historical Society Chelsea M 

City of Museum at Old Treasury Melbourne M 

Coalcreek Heritage Village Korumburra R 

Duldig Studio Glen Iris M 

Echuca Historical Society  Echuca R 

Golden Dragon Museum  Bendigo R 

Gippsland Art Gallery Sale R 

Hamilton Pastoral Museum Hamilton R 
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Heide Museum of Modern Art Bulleen M 

Kerang Historical society Kerang R 

Knox Historical Society Ferntree Gully M 

Lockington & District Living Heritage Complex Lockington R 

Maryborough Midlands Historical Society Maryborough R 

Merrigum Historical Society  Merrigum  R 

Mornington Peninsula  Shire Rosebud R 

Murtoa & District Historical Society  Murtoa R 

Museum Victoria Melbourne M 

National Alpine Museum  Mt Buller R 

Port Melbourne Hist.& Preservation Society Port Melbourne M 

Portland Powerhouse Motor & Car Museum Portland R 

Port  Welshpool & District Maritime Museum Port Welshpool R 

Queenscliffe Maritime Museum  Queenscliffe R 

Queenscliffe Historical Museum  Queenscliffe R 

RMIT Gallery Melbourne M 

Victorian Police Museum Melbourne M 

Warrnambool & District Historical Society  Warrnambool R 

Whitehorse Historical Society Mitcham M 

Woady Yaloak Historical Society Smythesdale  R 

Total  35  

   

WA   

Avon Valley Arts Society Northam R 

Avondale Discovery Farm Beverley R 

Art Gallery of Western Australia Perth M 

Boyup Brook District Pioneers Museum Boyup Brook R 

Canning Districts Historcial Society Cannington  M 

Courthouse Arts Centre & Gallery Port Hedland R 

Embroiders Guild Applecross M 

Geraldton Regional Art Gallery Geraldton R 

Goldfields War Museum  Boulder R 

Marchison Museum  Mullewa R 

The Mental Health Museum of WA Bullcreek M 

Murdoch Uni Art Collection Murdoch M 

Rockingham District Historical Society Rockingham R 

Royal WA Historical Society Nedlands M 

RAAFA Aviation Heritage Museum  Bullcreek M 

Western Australian Museum Welshpool M 

Whale World Frenchmans Bay  R 

Young Australian League Perth M 

Total 18  

   

 107 responses  
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Appendix C: Survey results—data summary 

Table C1: Overall survey results—all respondents (107 responses) 

 

Responses to specific questions Yes No Blank/not applicable 

1. Heard AAA before? 48 (45%) 59 (55%) 0  

2. Board/Management 27 (25%) 78 (73%) 2 (2%) 

3. Staff/volunteers 50 (47%) 56 (52%) 1 (1%) 

4. Strategic plan  63 (59%) 43 (40%) 1 (1%) 

4a. Disability incorporated 36 (34%) 35 (33%) 36 (34%) 

5. Disability policy/action plan 26 (24%) 71 (66%) 10 (9%) 

5a. Willing to provide copy/Copy 

provided 
19 (18%) 28 (26%) 60 (56%) 

6.Training 43 (40%) 63 (59%) 1 (1%) 

7. Presentation/promotion of artists with 

disability focus 
23 (21%) 75 (70%) 9 (8%) 

8. Current disability audiences 84 (79%) 18 (17%) 5 (5%) 

9. Monitoring 25 (23%) 80 (75%) 2 (2%) 

10. Special services 78 (73%) 28 (26%) 1 (1%) 

10a. Access symbols 20 (19%) 79 (74%) 8 (7%) 

11. Marketing plan 57 (53%) 48 (45%) 2 (2%) 

11a. Disability as a target group 30 (28%) 71 (66%) 6 (6%) 

12. Presenter 31 (29%) 74 (69%) 2 (2%) 

13. Present/promote 20 (19%) 83 (78%) 4 (4%) 

14. Interested in more strategies 86 (80%) 18 (17%) 3 (3%) 

15. Information/resources 19 (18%) 85 (79%) 3 (3%) 

16. Accessed disability and arts services 14 (13%) 91 (86%) 2 (2%) 
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Table C2: Survey results—metropolitan museums and galleries (43 responses) 

 

Responses to specific questions Yes No Blank/not applicable 

1. Heard AAA before? 25 (58%) 18 (42%) 0 

2. Board/management 9 (21%) 33 (77%) 1 (2%) 

3.Staff/volunteers 25 (58%) 18 (42%) 0 

4. Strategic plan  29 (67%) 14 (33%) 0 

4a. Disability incorporated 12 (28%) 18 (42%) 13 (30%) 

5. Disability policy/action plan 14 (33%) 24 (56%) 5 (12%) 

5a.Willing to provide copy/Copy 
provided 

11 (26%) 11 (26%) 21 (49%) 

6.Training 21 (49%) 21 (49%) 1 (2%) 

7.Presentation/promotion-artists 

with disability focus 
11 (26%) 31 (72%) 1 (2%) 

8.Current disability audiences 30 (70%) 10 (23%) 3 (7%) 

9. Monitoring 11 (26%) 31 (72%) 1 (2%) 

10.Special services 34 (79%) 8 (19%) 1 (2%) 

10a. Access symbols 11 (26%) 28 (65%) 4 (9%) 

11. Marketing plan 26 (60%) 17 (40%) 0 

11a.Disability as a target group 11 (26%) 30 (70%) 2 (5%) 

12. Presenter 19 (44%) 24 (56%) 0 

13.Present/promote 13 (30%) 30 (70%) 0 

14.Interested in more strategies 36 (84%) 7 (16%) 0 

15. Information/resources 14 (33%) 29 (67%) 0 

16. Accessed disability & arts 

services 
9 (21%) 34 (79%) 0 
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Table C3: Survey results—regional museums and galleries (64 responses) 

 

Responses to specific questions Yes No Blank/not applicable 

Q1. Heard AAA before? 23 (36%) 41 (64%) 0 

Q2. Board/management 18 (28%) 45 (70%) 1 (2%) 

Q3. Staff/volunteers 25 (39%) 38 (59%) 1 (2%) 

Q4. Strategic plan  34 (53%) 29 (45%) 1 (2%) 

Q4a. Disability incorporated 24 (38%) 17 (27%) 23 (36%) 

Q5. Disability policy/action plan 12 (19%) 47 (73%) 5 (8%) 

Q5a. Willing to provide copy/Copy 

provided 
8 (13%) 17 (27%) 39 (61%) 

Q6. Training 22 (34%) 42 (66%) 0  

Q7. Presentation/promotion-artists 
with disability focus 

12 (19%) 44 (69%) 8 (13%) 

Q8. Current disability audiences 54 (84%) 8 (13%) 2 (3%) 

Q9. Monitoring 14 (22%) 49 (77%) 1 (2%) 

Q10. Special services 44 (69%) 20 (31%) 0  

Q10a. Access symbols 9 (14%) 51 (80%) 4 (6%) 

Q11. Marketing plan 31 (48%) 31 (48%) 2 (3%) 

Q11a. Disability as a target group 19 (30%) 41 (64%) 4 (6%) 

Q12. Presenter 12 (19%) 50 (78%) 2 (3%) 

Q13. Present/promote 7 (11%) 53 (83%) 4 (6%) 

Q14. Interested in more strategies 50 (78%) 11 (17%) 3 (5%) 

Q15. Information/resources 5 (8%) 56 (88%) 3 (5%) 

Q16. Accessed disability & arts 
services 

5 (8%) 57 (89%) 2 (3%) 

 


